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VAVILINA S. THE SYSTEM OF EXERCISES FOR TEACHING THE JOURNALISM STUDENTS FOREIGN 
LANGUAGE READING FOR SPECIFIC PURPOSES ON THE BASIS OF PR TEXTS / Zaporizhzhya National 
University, Ukraine  

The article presents the subsystem of exercises for teaching the journalism students foreign language reading for 
specific purposes on the basis of PR texts. It also describes the types and kinds of each group exercises in 
accordance with the learning stages and gives the examples of exercises.  
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 (1) 
 

 
 
compare them for emergent themes. 
1) Individually flip through the ads to find three that capture your attention.  
2) Select one to share with the group, explaining what it was that caught your attention. 
3) Compare the ads to determine any similarities (e.g., images, words, colours, target, technical 
qualities, position, and fonts). 
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4) Sort the ads into categories. Compare the ads in each category to generalize about how and why 
items in a category are similar. Explain the rule to the class or  
guess the rules of other groups (e.g., food ads use a lot of close-ups, ads for males tend to use dark 
or contrasting colours). 
5) Order the ads into a sequence according to any rule determined by the group (e.g., 

rules of other groups. Create a sequence to tell a story. Tell the narrative. 
6) Develop questions or speculations about conventions used in ads and why they are used. 
7) Conduct an inquiry to find more examples of ads or other media and/or research companies or 
advertising to answer questions or confirm speculations. 
8) Create a media work that fits into the category or sequence, and explain why it belongs. 
9) Relate the categories to the key concepts for media literacy 

  
  

 
a) There is a text for you to analyze. Read carefully.   
b) Use this Analytical Response Sheet to help you complete your analytical response.   

Remember that you may not find evidence of all four key concepts.  Some may be obvious, others 
may be hidden, and others may not be displayed.  Try to choose the three key concepts that most 
strongly relate to the text. 

Analytical Response for Media Text 
1) Identify the purpose of the text.  Give evidence to support your answer. 

Identify the target audience.  Give evidence from the text to support your answer. 
2) Fill in the chart below for the three key concepts that most strongly relate to the media text.  

After completing the chart, prepare an evaluative statement. 
 
Key Concept Examples from the 

Text 
Connection between key 
concept and example 

Key Concept 1: All 
media are carefully 
wrapped packages 

  

Key Concept 2: Media 
construct versions of 
reality 

  

Key Concept 3: Each 
person interprets 
messages differently 

  

Key Concept 4: The 
media have special 
interests (commercial, 
ideological, political) 

  

   Evaluative Statement: 
c)  When preparing your analytical response, complete the following steps: 

1.  Examine the media text. 
2.  Take a second look at it (and a third and fourth, if necessary). 

purpose, target audience, and connections to at least three key concepts. 
4.  Use the evidence to make connections or interpretations to the applicable key concepts. 
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5.  Write an evaluative statement that addresses the following question: How effective is this text in 
delivering the message to the target audience?  Explain by using evidence from the text to support 
your evaluation. 

 
-  

-  

3 
a) Press release has the form of the inverted pyramid.  
 

 
The inverted pyramid principle says that the most important point must be put  at the top of the 
article, followed by  next most important point, and so on, in diminishing order of importance. 
b) Read the following press release and put it in the right order. 
c) Answer the following questions: 

1. 
important facts? Which of the five Ws and H questions (Who, What, Where, Why and How) does it 
answer? 

2. What does the headline tell about? Can we find the same facts in the lead? 
3. Which paragraph contains additional information that is helpful but not crucial? 
4. Which paragraph could be removed by editors without damage to the important facts of the 

story? 
- 

 

 1 
 

 

4 
a) Look at the logo in this press release. Can you decode the abbreviation BBC? What do you 

know about the company? Does it operate only in Great Britain? Look at the logo again for the 
clues.  

b) Have you ever seen any of BBC programmes on Discovery Channel in Ukraine? Read the 
title and look at the photo. Do you recognize this TV presenter? If not, make guesses what kind of 
programmes Richard Hammond presents. What are they about? 

c) There are two types of press releases: news release and announcement release. Read the 
title again and look at the information below the photo to suggest the type of this one.     

d) Look through the words in bold in the text. Complete the chart with the either the names of 
BBC channels or  programmes:  
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BBC channels BBC TV  programmes 
 
 
 

 

 

 
BBC Worldwide Channels continues 

Crash Course 

 
Date: 22.05.2012 Last updated: 23.05.2012 at 11.00 
Category: BBC Worldwide 
Series to launch globally this August 
 
BBC Worldwide Channels today announced that , an 

vehicles, will be airing globally on either BBC Knowledge, BBC Entertainment or BBC HD this 
August*. 
 
An original new commission from BBC AMERICA, the series follows Richard Hammond, 
presenter of BBC Top Gear - - and wildlife event 
television Planet Earth Live, as he travels across the US and faces the ultimate challenge of 

dangerou  
 

  

5 
a) Many adjectives are formed by adding a suffix to a noun or verb. Look at the typical suffixes 

in the chart and find the adjectives in the text to complete each column:   
     - ous     - al        - ive     - y    - ar 
    

 
   

b) Give the nouns or verbs from which these adjectives were formed. 
c) Add one adjective to each column in a) by adding a suffix to the nouns/verbs in the list. You 

may need to make other small changes: 
Ambition, boss, practice, impulse, cellule.   

6 
a) Fill in the correct word(s) from the list below. Use the words only once. 

Extreme, to air, high quality, fair, ultimate, ongoing, television, global, to  
master, to capture 

1 6  
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2  7  
3 8  
4       9  
5 10  

b) Find the odd word out: 
1 broadcast, showcase, air, transmit 
2 handle, operate, work, master 
3 vehicle, care machine, mechanism 
4 programme, gear, event, show  

7 
Match the highlighted words with the definitions: 
1 ________________a thing used for transporting people, e.g. a car, lorry etc. 
2 ________________to broadcast a programme on radio or television 
3 ________________ to show the best qualities or parts of something 
4 ________________ (the celebration) of the day on which an important event 
                                    happened many years ago 
5 ________________ the treatment of an issue by the media 
6 ________________ people watching or listening to a particular television or          
                                    radio programme 
7 ________________ when people are friendly and welcoming to guests and                           
                                    visitors   
8 _________________ to introduce something new to the public for the first time 
9 ________________ (of a performance) broadcast recorded or seen while it is 
                                    happening 
10 _______________ the state or quality of being dedicated to an activity  
   

  
 

8 
Write down all the adjectives from the press release in the superlative degree. What is the purpose 
of their wide use in the text? What do they characterize?  

a) Write out all the adjectives from the text and complete the following chart: 
Adjective Comparative Superlative 
 
 

  

b) Describe your favourite TV show using the adjectives from b) in positive, comparative and 
superlative forms. 

9 
Read the following summary of the press release and fill in the gaps: 

BBC Worldwide announced the 1)  of , an adventurous new 2) 
......, that follows a famous British 3) 4)  

rule that BBC Worldwide always tries to provide its 5) 
quality programmes. The show will 6)  national TV channels. In the new 
programme Richard Hammond 7) 
days to learn how to 8) 
BBC Worldwide is going to launch not less spectacular global 9)   a 
programme featuring the music, fashion, art and culture of 10)  
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-  
 

 

0 
Read the lead of BBC Worldwide press release and complete the chart: 
Who? What? When? Why? How? 
 
 

    

 
 

1 
a) Read the text and record most important and least important on a T-chart: 

Most Important Information  Least Important Information 
 
 

 

b) Reflect on choices with a partner, and make any changes necessary to the chart based on 
this discussion. 

 
    

  
 

Tick the things the text tells about: 
1) The date and time of new series launch. 
2) Richard Hammo  
3)  
4) Programme synopsis. 
5) Countries where you can see the show. 
6) The number of the new series episodes. 

 

13 
a) Are you interested in the programme? Who might be the target audience? 
b) Write your own announcement release of any new show on Ukrainian TV channels, using 

BBC Worldwide release as a sample. To look for the necessary information go to the following 
websites: http://inter.ua/ru/news/broadcast, http://www.1plus1.ua/pro-kanal/novyny/, 
http://sos.stb.ua/news/ 

  -

, 
  

http://inter.ua/ru/news/broadcast
http://www.1plus1.ua/pro-kanal/novyny/
http://sos.stb.ua/news/
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