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CHUCTEMA BITPAB J1JISI HABUAHHS MAUBYTHIX )KYPHAJIICTIB
IMPO®ECIMHO OPIEHTOBAHOI'O YUTAHHSI HA OCHOBI
AHI'JIOMOBHMUX ITIAP-TEKCTIB

Baginina C.I'., acnipant

3anopizbkuti HayloHANbHU YHIGEpCUmem

VY crarti npeacraBieHa mijcucreMa BIpas JJis HAaBYaHHS MalOyTHIX *ypHauicTiB npodeciiiHo opieHTOBaHOrO
YUTAHHS Ha OCHOBI aHIVIOMOBHHX Miap-TEKCTiB, ONMCAHI THUIH Ta BUU BIPAB KOXKHOI IPyNu Yy BiAMOBIAHOCTI 3
eTanaMy Takoro HaBYaHHs Ta HaBE/ICHI MPUKJIaIH BIIPAB.
Knrouosi ciosa: npogeciiino opienmosare uumanHs, niap-mekcmu, MauOymui jycypuanicmu, niocucmema enpas,
Mmeodiazpamomuicmo.

BABUJIMHA CJI. CUCTEMA VYIIPAXHEHUM JUISI OBYUYEHUS BYJAVIIHUX XYPHAJIMCTOB
[MPO®ECCUOHAJIBHO OPUEHTHUPOBAHHOMY UTEHUIO HA OCHOBE AHIJIOA3BIYHBIX TTHAP-
TEKCTOB / 3amnopoxckuii HallMOHAIBHBIN YHUBEPCUTET, Y KpanHa
B crarbe npexacrapieHa NOAcCHCTEMA YNpPaKHEHUH JJisi 00ydeHus: OyaylMX *KypPHAIUCTOB MPO(ECcCHOHATIBHO
OPHUEHTHPOBAHHOMY YTEHHIO HA OCHOBE AHIJIOSI3BIYHBIX MHUAP-TEKCTOB, OMMCAHBl THIBI U BUABI YHPAXKHEHUN
Ka)KJIOH pyIIbl B COOTBETCTBUH € dTAlldMHU TAKOI'O 00YUEHUs M [IPUBEIEHBI IPUMEPB] YITPAXKHEHUH.
Kniouesvie cnosa: npogeccuoHanbHo OpueHmMUpOSaHHoe UmeHUe, NUAP-MeKCmbl, 0y0yujue HCYypHAIUCHbl,
noocucmema ynpaicHeHuil, MeouazpamomHoChib.

VAVILINA S. THE SYSTEM OF EXERCISES FOR TEACHING THE JOURNALISM STUDENTS FOREIGN
LANGUAGE READING FOR SPECIFIC PURPOSES ON THE BASIS OF PR TEXTS / Zaporizhzhya National
University, Ukraine
The article presents the subsystem of exercises for teaching the journalism students foreign language reading for
specific purposes on the basis of PR texts. It aso describes the types and kinds of each group exercises in
accordance with the learning stages and gives the examples of exercises.
Key words: reading for specific purposes, PR texts, future journalists, subsystem of exercises, media literacy.

[Ipodeciiina AisabHICTE BUMYCKHUKIB (aKylnbTETy KYPHATICTUKHU, a caMe MalOyTHIX )KypHaTiCTiB,
crietianicTiB 3i 3B S3KiB i3 rPOMAaJCHKICTIO, MPalliBHUKIB PEKJIAMHUX areHiliii, KomipaitepiB Ta iH.
BKJIIOYAE HAMMCAHHS aHAJTITUYHUX CTaTeld, MPOBEACHHS TMpe3eHTalliif, y4acThb y Meperoropax,
BUCTAaBKax Ta KOH(EpeHIisX, CTBOPEHHS MyONiLMCTUUHUX CTaTel, mpec-penisiB, OeKrpayHIepis,
(akt-nMcTiB, Oaii maiiHepiB, 3asaB g 3MI, iMiJKeBUX cTaTel, iMiIpKeBUX iHTEPB’10, Kelic-CTopH,
HBIOCJTIETTEp, TMpEC-peBIO, aHalli3 aHaJOTiYHMX Tpallb KOHKYPEHTIB 1 KOJjer, BeJeHHs
KOpECTOH/ICHIIiT Ta JOKyMEHTallii, 30KpeMa iHO3eMHOI MOBOK. OCHOBHUM CTPYKTYpHUM
€JIEMEHTOM HaBUYaHHs iHO3eMHOT MOBM MpodeciiHOro crpsMyBaHHsS € KOMYHIKaTHBHiI BMiHHS B
0o0nacTi YMTaHHsA, TOBOpiHHS, ayaAilOBaHHS, mnMcbMa Ta nepekiaaay. Cepea 3a3HauyeHUX BUIB
MOBJICHHEBOT JilJIbHOCTI CaM€ YMTAHHIO HAJISKUTh BUKJIIOYHO BayKJIMBA pOJib Y JKUTTI crieniaiicta
SK OCHOBHOMY 3aco0y 3a/IOBOJICHHS KOMYHIKaTMBHHUX, Mi3HaBaJIbHUX Ta npodeciiHux noTpeod.
BruroueHHst 10 3MicTy HaBYaHHSI TAKOrO pecypey sIK aHIJIOMOBHUE Miap-TEKCT, Ta Horo epekTuBHe
BUKOPUCTaHHs Mpu (OpMyBaHHI HABUYOK Ta BMiHb MpPOQeciiiHO OpiEHTOBAHOTO YWUTAHHS
3yMOBJIEHO BUMOramu THUMOBOT NporpaMu 3 aHridcbkoi MOBU MpodeciiHOro cnpsMyBaHHs 1010
PO3BUTKY KPUTHYHOTO MUCJIEHHS Ta KOHKpeTu3alii cep, cuTyalliii Ta TUMiB TEKCTiB BiAMOBIHO 70
npodeciiHuX moTped KoKHOI crenianbHocTi [1]. YemimHicTh HaBYaHHS MalWOYTHIX JKypHaJTiCTiB
npodeciiHO OpiEHTOBAHOTO YWTAHHS Ha OCHOBI AaHIJIOMOBHMX Miap-TEKCTIB 3aJeXUTh BiJl
e(eKTUBHOT METOJIMKM Ta CHUCTEMM BOpaB SK YMOBM 1i pearnizauii. OTxe, METOO CTarTi €
MpeJICTAaBUTY CUCTEMY BMpaB Jjisl HaBYaHHs MailOyTHIX >KypHaiicTiB mpodeciiHo opieHTOBaHOTO
YUTaHHS 3 BUKOPUCTAHHSAM aHIJIOMOBHUX Miap-TEKCTiB.

[lutanHO CTBOpPEHHS CHUCTEMH BMOpaB MpHUCBSHeHI poboTh Oarathox MetoaucTiB: [JI.bim,
B.A.byx6ingepa, H.L.I'e3, H.O.Jlemuenko, I'.O.Kuraiiroponcekoi, b.A.Jlamigyca, HO.l.Ilacoga,
B.JI.Ckankina, H.K.Cknsapenko, C.K.®@onomkiHoi Ta Oaratbox iHwmumx. Ilig cucmemoro enpas

Ileoazoziuni nayku



127

cnigom 3a A.H.IllykiHuM MU po3yMieMO CYKYIMHICTh TUMIB Ta BUJIIB BMpaB, 00'€IHAHUX 3TiHO 3
MpU3HAUYCHHSIM, MaTepiajJoM i cnocobom X BUKOHaHHA [2; 302]. Skuio MoBa iijie Mpo HaBYaHHS
OKPEMOTro BUAY MOBJIEHHEBOI JAisNILHOCTI y BiMOBi/IHMX YMOBax i Ha BU3HAYEHOMY Marepiaii, 1110
HE OXOIUIIOE BCi BMiHHS Y LIbOMY BH/i MOBJEHHS, TO BUKOPHCTOBYETHCS MOHATTA «IiACUCTEMHU
BrpaBy». OCKilbKM B MeXkax HAIIOro AOCHTIJKEHHsI Bil0yBaTUMeThcs (OpMYBaHHS BMiHb JIMILE
npodeciiHO OpieHTOBAHOO YWTaHHS Ta JIMILIE Ha OCHOBI Miap-TEKCTiB, TO Yy Haiiii poOOTi Mu
CTaBMUMO 3a METy poO3poOMTH MiJCUCTeMYy BMpaB Ajs HaByaHHA MpodeciiHO OpieHTOBAHOTo
YUTaHHS Ha OCHOBI LILOTO BU/1y TEKCTIB.

[Tincuctema BrpaB, Ky MU TPOMOHYEMO, Oysia po3pobsieHa Ha OCHOBI 3arajibHOi CUCTEMH BITPaB
JUTS HABYAHHS CMIJIKYBaHHs iHOo3eMHOI MoBot 3a H.K. Ckisipenko [3;89] Ta MicTUTh TpU OCHOBHI
rpynu Bnpas: 1) mns ¢opMyBaHHS MeAiarpaMOTHOCTI; 2) A (popMyBaHHS MOBJIEHHEBUX HaBUUYOK
npodeciiiHo opieHTOBaHOTO uuTaHHs; 3) M1 po3BUTKY BMiHb [1OY. KoxkHa 3 1[uX rpyn B CBOIO
yepry MNoJijsieTbes Ha ABi miarpynu Brpae (auB. Tabnuio 1).

Tabnuusg 1 — [ligcucrema BripaB Ajis HaBYaHHS NMpodeciiiHO OPIEHTOBAHOTO YMTAHHS Ha OCHOBI
AHIJIOMOBHUX Miap-TeKCTiB

[Tincucrema Bnpas 1ist HaBuaHHs [IOY Ha ocHOBI niap-TeKcTiB
1) rpyma BopaB  jas | 2) rpyna BhnpaB s | 3) rpyma BhOpaB A PO3BUTKY i
(dhopMmyBaHHsI Mmefia | popMmyBaHHS i| BmockoHaneHHs BMiHb [1OY
PaMOTHOCTI BJIOCKOHAJIEHHS

MOBJICHHEBUX  HAaBUYOK
1104
niArpynu Bopas NiArpyny BOpas AJs NiArpyny BOpas
dbopmyBaHHs i
B/JIOCKOHAJIEHHS
11) nna 1.2) nnst 2.1) 2.2) 3.1) nas 3.2) nas

(dopMyBaHHsS | PO3BHUTKY i JeKCUYHMX | rpamatuy | MiArOTOBKH | PO3BUTKY i
HaBUYOK BJOCKOHAJIEH | HaBUYOK HUX g 1104 BJIOCKOHAJICHHS
KPUTHUYHOTO | HSl BMiHb oy HaBUYOK niap- BMiHb
MUCJICHHS aHaJlizyBaTu oy TEKCTiB iH(hopMaTUBHOTO

Ta Ta peepeHTHO

iHTeprpeTyRa ro [1OY

TH MeNlilHY

iHpopmalito

Peanizanis Brpae 3ailicHioeThesl moetanHo. Ha niocomosuomy emani BinOyBaeThesi GoOpMyBaHHS
HAaBUYOK KPUTUYHOTO MUCIIEHHS, HEOOXiTHUX AJ1 pO3YMiHHS OyIb-IKMX MEAIMHUX TEKCTIB Ta miap-
TeKCTiB 30kpeMa. Lleli mpolec 3anydae akTHBi3alilo K (GOHOBHX, CIEIiaIbHUX 3HAHb CTYJEHTIB,
TaKk 1 JIHrBICTUUHMX 3HaHb. Jlil, 110 BUKOHYIOThCS Ha LIbOMY €Tami J03BOJSIIOTH MepelTH 10
MiIFOTOBKM /10 YMTaHHS aHTJIOMOBHMX mMiap-TekcTiB. Ha ocnoeénomy emani po3BUBalOTbCS BMiHHS
BCiX BUJIB MpodeciiHO OpiEHTOBAHOrO YMTAHHS Yy BiAMOBIIHOCTI /10 OCHOBHOI METHM HalIOro
nocinipkenHs. [lapanenbHo 3 MM HaOyBatOTh MOAANBIIOr0 PO3BUTKY Ta BIOCKOHAIIOIOTHCS BMiHHS
Mefia aHanmizy. 3asepuiaibnuli eman COPSMOBaHUK Ha BJOCKOHAJEHHS BMiHb NpodeciiiHo
opieHTOBaHOro u4uTtaHHs. [lpu 1bOMYy piBeHb c(OpPMOBAHOCTI Mejia TPaMOTHOCTI JIO3BOJISE
3iMCHIOBAaTH KPUTUYHUI aHalli3 Ta y3araJbHEHHs II0J0 iJIe0JOriYHUX acleKTiB MeJia TeKCTiB, iX
CTPYKTYpPHU, MOBU Ta CUMBOJIIB.
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Y Tabauui 2 mpeactaBieHo po3MOJAiI TUMIB i BUAIB BOpaB 3rifiHO 3 TphOMa eTarnaMyd HaB4aHHS
MaliOyTHIX »XypHalicTiB npodeciiiHo opieHTOBaHOro uMTaHHA. [Ipy onucaHHi TUMIB i BUAIB BNpaB
MU CIIUpPAIKMCS Ha METOAMYHI BUMOTH JI0 BIpaB, 3anpornonoBani H. K.Ckispenko [4].

Tabnuus 2 — ETtanu HaB4aHHS MaiiOyTHIX KypHalicTiB npogeciiiHo OpieHTOBAaHOTO YMTAHHS Ha
OCHOBIi aHTJIOMOBHHMX Miap-TEKCTiB

Erann
HaBYaHHS

I'pynu/miarpynu
BIpaB

Twunu Bpas

Buau Bnpas

[TigroroBunii

11) s
dhopmyBaHHsI
HaBUYOK
KPUTUYHOTO
MUCJICHHS

2.1) nas
(dhopmyBaHHS
JeKCUYHUX
HaBuuok [10Y

2.2) nns
dhopMyBaHHsI
rpaMaTUYHUX
HaBuuok [10OY

KomyHikaTueHi,
peLenTUBHO-
penpoNyKTUBHI Ta
MPOJYKTHUBHI

HekomyHikaTHBHI,
peuenTuBHO-
penpoayKTHBHi

HekomynikaTtusHi,
peuenTUBHO-
penpoAYKTHUBHI

OOroBopeHHsT poni menia B
JKUTTA ~ Cy4YacHO! JIIOJIMHM,
reHepaiisi igei B pexumi
MO3KOBOTO HITYpMY  LIOJO
3aco0iB nogauvi Ta
BUCBITJIEHHA TMEBHUX TMOIii
abo  cycmiJIbHUX  TMUTaHb
pisHuMHU 3acobaMu  MacoBol
iHpopmalii, o3HallOMJICHHS 3
KJIIOYOBUMH  KOHLCMLISIMM
Mejlia rpaMOTHOCTI

3anoBHeHHs Ta0/MII 3
OIMOpPOIO Ha BUJIiJICHI CJIOBA,
BUPILLIEHHS KPOCBOPLY,
3HAXO/PKEHHS JIEKCHYHHMX
OJIMHULLb, 11O TO3HAYAIOTh
iJILOBY ayAMTOPitO, MiAdip
aHTOHIMIB Ta CHHOHIMIB 10
BUJIIJICHUX CJIiB,
3HAXOJIKCHHS
(bpaszeonoriamip Ta
ilioMaTH4YHUX BUPa3iB,
po3mudpoBKa abperiaryp,
BCTAHOBJICHHS 3HAYEHb
HEOJIOTi3MIB 3a BiJOMUM
€JIEMEHTOM, BU3HAYCHHSI
KJIFOYOBMX CJIiB TEKCTY Ta
CTBOPEHHSI JIEMOHCTpAIifHUX
tabauub (Word Walls)

3aBeplleHHs He3aKiH4eHOTr o
peYeHHsl, BHECEHHS 10 TEKCTY
NPOMYLIEHHUX CIIiB, pe4eHb,
MyHKTYyalifHUX 3HAaKIB,
BUIPABIICHHS OMUJIOK a0
HEMOCIiJOBHOCTI peYeHb,
BUOIp BapiaHTy 3aKiHUEHHS
peYeHHsl, 3HAXOPKEHHS
peueHb Pi3HUX TUIIB
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Tabnuws 2

3.1) nna KomyHikaTuBHi, | AHani3 cKl1aJ0BUX YaCTUH Miap-

Hi/ITOTOBKH 10 | peLenTuBHO- TEKCTY, OOTOBOPEHHI

I10Y miap TekcTiB | penpoAyKTHBHI | 0COOJIMBOCTElN CTPYKTYpH

Ta NPOJYKTUBHI | TEKCTY, IPOTHO3YBAHHS TEKCTY
Ha OCHOBI aHaJi3y 3aroJioBKiB,
MiJ3arofoBKiB, ¢ororpadii Ta
300paXkeHb, BU3HAUCHHS TUITY i
JKaHpy miap-TeKCTy, CKJIaJlaHHs
3anuTaHb 10 TEKCTY, BIPaBU JAJIsI
PO3BUTKY CKOPOCTi YMTaHHH,
1015t popMyBaHHS PaBUIBHOTO
30BHILTHLOTO Ta BHYTPIlIHHOTO
iHTOHYBaHHSI
OcHOBHUM 12) s YMOBHO- Awuaiiz MegiaTekcTiB i3

PO3BUTKY  BMiHb | KOMYHIKAaTHBHi, | BUKOPUCTAHHSM MUTaHb J10

aHani3zyBaTu Ta | peuenTUBHO- KitouoBHX KOHLIETII i

iHTepnpeTyBaTu penpoAyKTHBHI | MEiarpaMOTHOCTI B IKOCTi

MeliiHy Ta MPOJAYKTUBHI | KEPiBHUITBA, 3HAXOKEHHS

iHpopmarnio NiATBEpKEHHS Ta

3.2) nast po3BUTKY
BMiHb
pedepeHTHOro  Ta
iHpopMaTHBHOTO
BUIB YNTAHHS

2.1) nns
BJOCKOHAJICHHS
JIEKCUYHUX
HaBuuok [1OY

2.2) nns
BIOCKOHAJICHHS

YMOBHO-KOMY-
HiKaTHBHi
Ta
KOMYHiKaTUBHi
peuenTUBHO-

HpPOYKTHUBHI

0OIpYHTYBaHb KOHLICTILill B
TEKCTax, BUABJICHHS MPOTUPIY 32
JonomMoroto mab6iony Mind and
Alternative Mind Portraits

YuTaHHS Miap-TEKCTIiB pi3HUX
JKaHPIB Ta TUITIB, BU3HAYECHHS
OCHOBHHX CTPYKTYPHHUX
€JIEMEHTIB TEKCTY, 3HAXOKEHHSI
HalOibLI/HaMEHII BaXKJIMBOT
iHpopMmallii, CTBOpeHHS KapTh
MOHSTh Ta TEPMiHIB,
BCTaHOBJICHHSI
B3aEMOBIJHOLIEHb MK
BepOanbHOIO Ta HEBepOaIbHOIO
iHopMmalliero TEKCTY,
CKJIa[IaHHsI [JIaHY, CTBOPEHHS
Niap-TEeKCTy 3a CXEMOIO,
CTBOPEHHS XapaKTePUCTUKH
KOMIMaHii Ha OCHOBI
Npe/ICTaBICHOT B TEKCTi
aprymeHranii

(AuB. BCTYMHUIA eTar)

(AuB. BCTYIHUIA eTart)
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Ta IHTEpIPETYBaTH
MeliiHy
iHpopmariiro

3.2) nist po3BUTKY i
BJJOCKOHAJICHHS
BMiHb
MOLIYKOBOIO,
Neperysi0Boro Ta
03HAOMJTIOBAJILHO
ro

(pedepentHoro) Ta
BUBYAIOYOIO
(indopmaTrBHOIO)
BU/IIB UYUTAHHS

Ta MPOIYKTUBHI

KomyHikaTueHi,
peLenTUBHO-
penpoaAyKTUBHI
Ta NPOAYKTUBHI

rpamMaTu4HUX HexomyHnikaTus
HaBu4ok [10Y Hi, peuenTUBHO-
penpoaAYKTHUBHI
HekomyHikaTup
Hi, peuenTUBHO-
pPEenpOAYKTHUBHI
Tabnuws 2
3aBepwianbHuii | 1.2) nis KomyHnikaTuBHi, | 3niliCHEeHHs y3arajbHEHb Ta
BIIOCKOHAJICHHS peuenTUBHO- BUCHOBKIB 1010 OCHOBHHMX
BMiHb aHaJli3yBaTH | PENpPOAYKTHBHI | iJElHUX MOJOXKEHb

MeJliarpaMOTHOCTI,
BUKOpHcTaHHs! KitouoBux
KOHILIETIIIii B IKOCTi
KepiBHUIITBA MTPU aHAJTi3i iHIINX
Mejlia TeKCTiB, CTBOPEHHSI
OCOOMCTICHOTO Ta aHAiTUYHOTO
BiZITyKy Ha ME/IiaTeKCT 3a
CXEMOI0

Bu3zHaueHHs1 OCHOBHOT Ta
JApyropsiiHoi iHgopmailit,
MOSICHEHHSI 3MICTY 3aroJIoBKy Ta
niadip BIaCHOro 3arojioBKy,
BIAMOBiAI HA 3alIMTaHHS 10
TEKCTY, CKJIaJIJaHHs MJ1aHy,
BUPA)KEHHS 3rO/IM/HE3r01 3
TBEPXKEHHSIMHU, BU3HAUCHHS
OCHOBHOT iH(opMallil TeKkcTy,
MOPiBHSIHHSA Mip-TEKCTIB Ta
OLIIHFOBAaHHS iX
iH(hopMaTUBHOCTI Ta
e(heKkTUBHOCTI, 3/1iliCHeHHS
BUCHOBKIB, CTBOPEHHSI
rpadivHuX cxem

Huokve HaBOAMMO MPUKJIAAW KOXKHOT TPYIH i MiArpynu BIpaB.

I'pyna BupasB ais ¢popmyBaHHs MegiarpaMmoTHocTi (1)

Mera: (I)OpMyBaHHH HaBUYOK KPUTHYHOI'O MUCJICHHA

Hpukaan 1

I've brought in print ads from a variety of sources. You will be looking at different print ads to

compare them for emergent themes.
1) Individually flip through the ads to find three that capture your attention.
2) Select one to share with the group, explaining what it was that caught your attention.

3) Compare the ads to determine any similarities (e.g., images, words, colours, target, technical

gualities, position, and fonts).

Ileoazoziuni nayku




131

4) Sort the ads into categories. Compare the ads in each category to generalize about how and why
itemsin a category are similar. Explain the rule to the class or

guess the rules of other groups (e.g., food ads use a lot of close-ups, ads for males tend to use dark
or contrasting colours).

5) Order the ads into a sequence according to any rule determined by the group (e.g.,
realistic...unrealistic, humorous...serious, light...dark).. Explain the rule to the class or guess the
rules of other groups. Create a sequenceto tell a story. Tell the narrative.

6) Develop questions or speculations about conventions used in ads and why they are used.

7) Conduct an inquiry to find more examples of ads or other media and/or research companies or
advertising to answer questions or confirm speculations.

8) Create a media work that fits into the category or sequence, and explain why it belongs.

9) Relate the categoriesto the key concepts for media literacy

MeTa: BIOCKOHAJIEHHs] BMiHb aHali3yBaTH Ta iHTEpHpeTYBaTH MeliliHy iH(opMallilo 3 OMmopor Ha
KJIIOUOBI KOHIenii Me/ia rpaMoTHOCTi. CTBOpPEHHS aHANiTUYHOTO BiATyKY

Mpuxnang 2

a) Thereisatext for you to analyze. Read carefully.

b) Use this Analytical Response Sheet to help you complete your analytical response.
Remember that you may not find evidence of all four key concepts. Some may be obvious, others
may be hidden, and others may not be displayed. Try to choose the three key concepts that most
strongly relate to the text.

Analytical Response for Media Text
1) Identify the purpose of the text. Give evidence to support your answer.
Identify the target audience. Give evidence from the text to support your answer.

2) Fill in the chart below for the three key concepts that most strongly relate to the media text.

After completing the chart, prepare an evaluative statement.

Key Concept Examplesfrom the Connection between key
Text concept and example

Key Concept 1. All
media are carefully
wrapped packages

Key Concept 2: Media
construct versions of
reality

Key Concept 3: Each
person interprets
messages differently
Key Concept 4. The
media have specid
interests  (commercial,
ideological, political)
Evaluative Statement:

¢) When preparing your analytical response, complete the following steps:

1. Examine the media text.

2. Take a second look at it (and a third and fourth, if necessary).

3. Complete the chart on the Analytical Response Sheet by looking for evidence of the text’s
pur pose, target audience, and connections to at least three key concepts.

4. Use the evidence to make connections or inter pretations to the applicable key concepts.
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5. Write an evaluative statement that addresses the following question: How effective is thistext in
delivering the message to the target audience? Explain by using evidence from the text to support
your evaluation.

I'pyna BnpaB aas nigroroBku o0 IHOY anriaomoBHux miap-tekcris (3.1.)
Merta: po3BUTOK BMiHb Opi€EHTAIlil B CTPYKTYpi Miap-TEKCTy.

Mpuxaan 3
a) Pressrelease has the form of the inverted pyramid.

Most Newsworthy Info
Wwho? whatt Whent Whearet Why? HowT

N

The inverted pyramid principle says that the most important point must be put at the top of the
article, followed by next most important point, and so on, in diminishing order of importance.

b) Read the following pressrelease and put it in the right order.

¢) Answer the following questions:

1. Which paragraph is the summary lead? How does it focus reader’s attention on the
important facts? Which of the five Ws and H questions (Who, What, Where, Why and How) does it
answer?

2. What does the headline tell about? Can we find the same factsin the lead?

3. Which paragraph contains additional information that is helpful but not crucial?

4. Which paragraph could be removed by editors without damage to the important facts of the

story?

Jlis po3BuTKy BMiHb [IOY mponoHyeMo KOMIUIEKC BIpaB HAa OCHOBI OJHOIO Miap - TEKCTY, IO
UTIOCTPY€E MOAUIMBICTb BUKOPUCTAHHS PI3HUX BU/IB UATAHHS /17151 ONMPALIOBaHHS OJJHOTO JUKepea.

Teker 1
JoTekcToBi BpaBu
MeTa: 3HATTS 3MICTOBHMX TPY/HOILIB Ta aKTUBI3allis (POHOBUX 3HAHb

Mpukaan 4

a) Look at the logo in this press release. Can you decode the abbreviation BBC? What do you
know about the company? Does it operate only in Great Britain? Look at the logo again for the
clues.

b) Have you ever seen any of BBC programmes on Discovery Channel in Ukraine? Read the
title and look at the photo. Do you recognize this TV presenter? If not, make guesses what kind of
programmes Richard Hammond presents. What are they about?

c) There are two types of press releases. news release and announcement release. Read the
title again and look at the information below the photo to suggest the type of this one.

d) Look through the words in bold in the text. Complete the chart with the either the names of
BBC channelsor programmes:

Ileoazoziuni nayku
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BBC channels BBC TV programmes
B|B|C!
Worldwide
BBC Worldwide Channels continues to create global TV events with Richard Hammond’s
Crash Course

Date: 22.05.2012 Last updated: 23.05.2012 at 11.00
Category: BBC Worldwide
Seriesto launch globally this August

BBC Worldwide Channels today announced that Richard Hammond’s Crash Course, an
adventurous new series which sees Hammond test drive some of America’s most hazardous
vehicles, will be airing globally on either BBC Knowledge, BBC Entertainment or BBC HD this
August*.

An original new commission from BBC AMERICA, the series follows Richard Hammond,
presenter of BBC Top Gear - the world’s most popular motoring show - and wildlife event
television Planet Earth Live, as he travels across the US and faces the ultimate chalenge of
learning how to operate America’s largest and most dangerous vehicles. ..

I'pyna BnpaB aias ¢popmyBaHHd Jekcuunux HaBu4yok I[1OY (2.1)
Mera: 3HATTS MOBHUX TPYHOLLIB Nepe/l YATAHHAM TEKCTY

Hpukaan 5

a) Many adjectives are formed by adding a suffix to a noun or verb. Look at the typical suffixes
in the chart and find the adjectives in the text to complete each column:
- 0US - al - ive -y -ar

b) Givethe nouns or verbs from which these adijectives were formed.

c) Add one adjective to each column in a) by adding a suffix to the nouns/verbs in the list. You
may need to make other small changes:

Ambition, boss, practice, impulse, cellule.

Ipuxnan 6

a) Fill inthe correct word(s) fromthe list below. Use the words only once.
Extreme, to air, high quality, fair, ultimate, ongoing, television, global, to
master, to capture

lthe ...... challenge 6...... share
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2...... environments 7...... events
3...... machines 8...... globally
4...... audiences 9...... programmes
5...... commitment 10...... talent

b) Find the odd word out:
1 broadcast, showcase, air, transmit
2 handle, operate, work, master
3 vehicle, care machine, mechanism
4 programme, gear, event, show

IMpuxnag 7

Match the highlighted words with the definitions:

1 athing used for transporting people, e.g. acar, lorry etc.

2 to broadcast a programme on radio or television

3 to show the best qualities or parts of something

4 (the celebration) of the day on which an important event
happened many years ago

5 the treatment of an issue by the media

6 people watching or listening to a particular television or
radio programme

7 when people are friendly and welcoming to guests and
visitors

8 to introduce something new to the public for the first time

9 (of aperformance) broadcast recorded or seen whileitis
happening

10 the state or quality of being dedicated to an activity

I'pyna BnpaB aas ¢popmyBanHs rpamaTuyHux Hapudok IOY (2.2)
MeTa: 3HATTS MOBHMX TPYAHOLLIB Mi/l 4YaC YUTAHHS TEKCTY

Ipuxnan 8

Write down all the adjectives from the press release in the superlative degree. What is the purpose
of their wide use in the text? What do they characterize?
a) Writeout all the adjectives from the text and complete the following chart:

Adjective Comparative Superlative

b) Describe your favourite TV show using the adjectives from b) in positive, comparative and
superlative forms.
Mpuxaan 9

Read the following summary of the press release and fill in the gaps:

BBC Worldwide announced the 1) ...... of Richard Hammond’s Crash Test, an adventurous new 2)
...... , that follows a famous British 3) ...... as he travels across the US and learns how to 4) ......
America’s largest and most dangerous vehicles. The start of the series is an example that proves the
rule that BBC Worldwide always tries to provide its 5) ...... audiences with original and high
quality programmes. The show will 6) ..... across the BBC’s International TV channels. In the new
programme Richard Hammond 7) ...... the world’s largest and toughest vehicles having just a few
daystolearn how to 8) ...... these complex machines. Besides Richard Hammond’s Crush Course
BBC Worldwide is going to launch not less spectacular global 9) ...... , London’s Calling — a
programme featuring the music, fashion, art and culture of 10) ...... capital city.

Ileoazoziuni nayku
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I'pyna BnpaB aisa napyanas [IOY i3 BUKOpHCTAHHAIM AHIJIOMOBHHX miap - TekcTiB (3.2)
IIpuTekcToBi BipaBu

Mera: hopmyBaHHsS BMiHb ofiepXKaHHs 3 TEKCTy  KOHKpeTHol  iHdopmanii
(nepernsaoBe/pedepeHTHE) YUTAHHS

Hpuxaanx 10

Read the lead of BBC Worldwide press release and complete the chart:
Who? What? When? Why? How?

Mera: ¢opMyBaHHS BMiHb BUAUIATH TOJIOBHY Ta JApYropsaHy iHdopmalilo B TEKCTi
(o3HaliomIoBasIbHE/peepeHTHE) YUTAHHS

Hpukaan 11

a) Read thetext and record most important and least important on a T-chart:
Most | mportant | nformation L east I mportant Information

b) Reflect on choices with a partner, and make any changes necessary to the chart based on
this discussion.

MicaaTexkcToBi BIpaBn
Mera: (hopmyBaHHA BMiHb ~ pO3yMiHHS  OCHOBHOT  iHdopmauii B TEKCTi
(o3HaiiomIoBaNIbHE/peepeHTHE YUNTAHHS)

Hpukaan 12

Tick the things the text tells about:

1) The date and time of new series launch.

2) Richard Hammond'’s contacts.

3) Queen Elizabeth’s anniversary.

4) Programme synopsis.

5) Countries where you can see the show.

6) The number of the new series episodes.
Mera: ¢popMyBaHHS BMiHb KPUTUYHOTO OCMHCIIEHHS iH(opMaril Ta i mojaJbloro BUKOPUCTaHHS
B npodeciiiHiii AisNILHOCTI MPU CTBOPEHHI BJIACHOTO MpeC pellizy (BUBYAIOUE YNTAHHS)

Mpukaan 13

a) Areyou interested in the programme? Who might be the target audience?

b) Write your own announcement release of any new show on Ukrainian TV channels, using
BBC Worldwide release as a sample. To look for the necessary information go to the following
websites: http://inter.ua/ru/news/broadcast, http://www.1plusl.ua/pro-kanal/novyny/,
http://sos.stb.ua/news/

TakuM 4YMHOM, MU 3ampONOHYBAJM MiJACUCTEMY BIMpaB Ui HaBYaHHS MaiOyTHIX *KypHaTiCTiB
npodeciiHo OpiEHTOBAHOrO YMTAHHS HAa OCHOBI AHIJIOMOBHUX Miap-TEKCTiB, KA CKIAAAETbCA i3
TppbOX Trpym: 1) [yid poO3BUTKY Ta BJOCKOHAJIEHHS BMiHb KPUTHYHOTO MHUCIEHHS Ta
MeJiarpaMoTHOCTI; 2) i GopMyBaHHS Ta BJAOCKOHAJIEHHS MOBJIEHHEBUX HABUUYOK MNpodeciiiHo
OpIEHTOBAHOTO 4YMTaHHs; 3) JUid PO3BUTKY Ta BJOCKOHAJEHHS BMiHb pedepeHTHOro Ta
iHpopMaTuBHOrO TpodeciiiHO OpieHTOBaHOTO uuTaHHsA. Ha Hamry ayMmKy, 3acTOCyBaHHSI JaHOU
MiJICKCTEMHU BMpaB JO3BOJISIE ONTUMI3yBaTH TMpOLIEC HAaBYaHHS iHO3EMHOI MOBU Ha (haKyJabTeTi
JKYPHaTiCTUKH, OCKIJIbKM BOHA 3a/I0BOJIbHAE OCHOBHUM BuUMoram Tumooi mporpamu 3 AMIIC,
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OCKiJIbKM MICTUTh BIPaBU, Ki MOKHA BUKOPUCTOBYBATH IiJl YaC YNTAHHS )KYPHATICTCHKUX TEKCTiB
Oy/b-SIKMX JKaHpIiB Ta CHONy4YaTd 3 iHIIMMM TeMaMHM HaBYAJIbLHOTO MOAYJIO Ta ajanTyBaTH 3a
HeoOXiZIHOCTI Ta HejpocTaui yacy A0 Oifbll paHHIX CcTyneHiB HaBuaHHsi. Kpim Toro, min uac
npodeciiiHO OpiEHTOBAHOTO YNTAHHS aHTJIOMOBHUX Miap-TEKCTiB CTYIEHTH PO3BUBAIOTh HE TiJIbKU
MOBJICHHEBI, a W mpodeciiiHi BMiHHS Ha OCHOBi crelialbHUX 3HaHb CTOCOBHO OCOOJMBOCTEM
MmaiioyTHhoi mpodecii. [lepcnexkTuBa MOAATBIIOrO AOCHIKEHHS TOJSATAE B €KCIepUMEHTAbHIH
nepeBiplli 3aMpornoHOBaHOT MiICUCTEMU BIPAB.
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BUKOPUCTAHHSA METOAY «CASE-STUDY» ¥ IPOLECI HIA'OTOBKHU
DAXIBUIB I3 HAIIPAMY «OBJIIK 1 AYJIUT»

Makapenko 1.O., K. €. H., aCUCTEHT

JIBH3 « Yxpaincoka axademis b6anxiecvkoi cnpasu Hayionanvrnozo o6anky Yrpainuy

VY crarti pocnmizkeHo OCOOAMBOCTI BMKOPUCTAHHSI MeETOAy «case-study» sk iHHOBauiiHOI HexaroriyHol
TEXHOJIOTi1 B MpoLieci MiAroTOBKM Maii0yTHIX OyXranTepiB i ay uTopiB, MpoaHaai30BaHO MepeBard Ta HaByasbHi
MOXJIMBOCTI JdHOTO METOJMY TMiJi 4Yac BUBYeHHs aucuuiuviinu «IIpodeciiiHi cranaapTn OyXrajarepcbkoro
00Ky ».
Kniouosi  cnosa: memoo keiicie («case-study»), npobiemno-opicnmosane Haguawws, emuka npogeciinux
byxeanmepis.

MAKAPEHKO H. A. HUCIIOJIb3OBAHUE METOJIA «CASE-STUDY» B IIPOLIECCE ITOAT'OTOBKU
CIIELIUAJIMCTOB I10 HAITPABJIEHUIO « YUET U AVJIUT» / I'BY3 «Ykpaunckas akajgemusi 0aHKOBCKOTO
nena HaunonansHoro 6anka YKpauHbD».
B cratbe wuccienoBaHbl OCOOEHHOCTH MCHOJIB30BaHUS Meroja  «case-study» Kak HHHOBalMOHHOM
NEAaroru4eckoil  TEXHOJOrMM B  MNpOLIECCEe  IMOArOTOBKM  OyAylIMX  OyXrajirepoB W ayJuTOpOB,
NpOaHATU3UPOBAHbl [PEUMYIIECTBA M yyeOHbIE BO3MOXKHOCTH JAHHOTO METO/A MpH WU3YyYEHUM JAUCLUIIIMHbBI
«[Tpodeccronanbhblie cTanIapThl OyXrajTepcKoro yueray.
Kutouegvie  cnosa: memoo  keiicog  («case-study»), npobiemMHO-opueHmuposéanHoe — oOyueHue,  IMUKA
npogheccuoHanbHbix Oyxeanmepos.

MAKARENKO |. IMPLEMENTATION THE METHOD OF «CASE-STUDY» IN THE SPECIALISTS’
TRAINING IN A DIRECTION «ACCOUNTING AND AUDIT» / State Higher Educational Institution «Ukrainian
academy of banking of the national bank of Ukraine»
The article deals with the features of the method «case-study» as innovative educational technology in the
training of future accountants and auditors, the advantages and learning opportunities of this method in the study
of the discipline «Professional accounting standardsy.
Key words: case study method («case-study»), problem-oriented education, ethics for professional accountants.
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