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CraTTs BHCBITIIIOE 1ACHTU(IKAIIHHUI MOIYC aHTIIOMOBHOI JIHTBOCTHYHOI
kateropii GOOD, ska € QpyHIaMEHTaTbHIM KOHCTUTYEHTOM KOHIICTITYalIbHOT
KapTUHU CBITY. METOI IOCHIPKEHHS € BCTAHOBJICHHS KaTeropiabHUX Ta
KOHIIENTYaJIbHUX JIOMEHIB, SIKI KOHCTHTYIOIOTH INCHTH(DIKAIHHUN MOIyC
kateropii GOOD. AmnanizoBaHa KaTeropis pO3IISIIAETbCS SK  IUTICHHUH
MEHTAJILHUI KOHCTPYKT, SKHi BKIIOUae B ceOe TpU MOJIYCH: JIOT1UHHIA,
iMeHTUGIKAIAHUE 1 CTPYKTypHUH. DOKyC IOCHIDKEHHS CIPSIMOBAHHMA
came Ha 1IeHTU(IKAIIHHUNA MOIyC, KM 00’ €KTUBYE CYTHICTh Kareropii ta
penpe3eHTye i peICTaBICHICTh Y KOHIIENTOC(hepi i yCBIIOMIICHHS JIFOJICHKUM
MUCJICHHSIM. MatepiajioM JOCTKeHHS € JIeKCuKorpadivHi aedininii 1excem-
penpesenTanTiB good, goodness, naHi 3 6a3u annmiiicbkoi MmoBu WordNet 3.1
Ta KOHTEKCTyaJIbHI (pparMeHTH 3 KOpIyCy aHIIiiicbkoi MoBH 1Web, oTpumani
METOJIOM CYIIJIbHOI BUOIPKH, 3reHepoBaHol 3a 3anmutamu good / goodness is
+ N; N + is good / goodness. Harosoiyerscsi Ha TOMY, 110 KaTeropis € 4iTko
CTPYKTYPOBAHOK TEBHUMH 1JIeaTi30BaHUMH KOTHITHBHUMH MOJCIISIMH, SKi
PeNpPEe3eHTYIOTH 11 TPOTOTHIT T HA MOBHOMY PiBHI BUPA)KAIOTHCSI CEMAaHTHKOKO
il BepOasizaropis. Taki MoJeli € ciocoOOM opraHizailii 3HaHb PO 00’ €KTH YK
SIBHIIIA HABKOJIMIITHBOT JIMCHOCTI Ta MOOYI0BaH1 32 MPUHIIUIIOM MPOTOTHITY,
KW TOKJIAJICHO B iX OCHOBY. IIpoBeneHuil aHami3 JaB 3MOTy BHAUTUTH
TpH Taki Monen, 30kpeMa “moral soundness”, “usefulness & desirability”
ta “commodity”, KO)KHa 3 SKHX PO3IVISIAETHCS OKPEMO. 3a3HA4aeThes,
0 1Jleani3oBaHa KOTHITMBHA MOJETb MPEJCTaBlicHa JBOMa aCIEKTaMU:
knacudikamiiHaM 1 XapakTtepusaniiiauM.  Kiacudikamiitauii = acrekr
penpeseHTye KiacudikaiiiiHy pamKy, y By3Jax skoi nepeOyBarOTh JIOMEHH,
0 € TIMepOHIMaMHK JIOCHTIJKYBaHOI Kareropii. XapakTepusaliiiHuii acrekT
MIPEJICTABIISIE CEMAHTUYHE HATIOBHEHHS IIi€1 CITKH pucamu, siKki (popMyroTh
KaTeropiaibHuil CEMaHTUYHHUN TPOTOTHI. PHCH KaTeropiaibHOro MpOTOTHITY
€ MeBHUMH €TAJIOHHUMH O3HAKaMH, sIKi € peepeHIIHHOK CHCTEMOIO B pasi
KaTeropusaiii MmpeaMeTiB Ta SBHIN 00 €KTHBHOI JIHCHOCTI OO JIOMEHIB
OUTBII 3arajibHOTO IMOPSJKY, O KOHCTUTYIOKOTH KiIacH(iKaIlliiHUA acreKT
KOXKHOT 3 iJIeali30BaHUX KOTHITUBHUX MOJEICeH. Pe3ynbraTté nociimKeHHS
JIOBOJISATH, IO B OCHOBY KOHIIENTyalTi3allii abCcTpakTHOT i7e1 1o0pa MOoKIIaaeHo
3HAHHS PO MaTepiaibHi (i3ndHi Onara.
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The article highlights the identification modus of the English-language category
GOOD, which is a fundamental constituent of the conceptual construal of the
world. The purpose of the study is to establish the categorical and conceptual
domains that constitute the identification modus of the category GOOD. The
analyzed category is considered as a complete mental construct, which includes
three modus: logical, identification and structural. The focus of the study is put
on the identification mode, which objectifies its essence and represents how
it is viewed in the conceptual sphere and conceptualized by human thinking.
The material of the study is the lexicographic definitions of the representative
lexemes good, goodness, data from the English language database WordNet
3.1, and contextual fragments from the iWeb English language corpus, obtained
by the continuous sampling method, generated by the queries good / goodness
is + N; N + is good / goodness. It is emphasized that the category is rigidly
structured by the idealized cognitive models that represent its prototype and
are expressed at the linguistic level by the semantics of its verbalizers. Such
models act as a way of organizing knowledge about an object or phenomenon
of the surrounding reality and are represented by the underlying prototype.
The conducted analysis made it possible to identify three such models “moral
soundness”, “usefulness & desirability” and “commodity”, each of which is
discussed separately. It is noted that the idealized cognitive model is represented
by two aspects: classification and characterization. The classification aspect
represents a classification grid, in the nodes of which there are domains that
act as superordinate concepts of the studied category. The characteristic aspect
represents the semantic filling of the grid with features that form a categorical
semantic prototype. The features of the categorical prototype act as a certain
reference frame when categorizing objects and phenomena of the objective
reality in relation to domains of a more general order, which constitute the
classification aspect of each of the idealized cognitive models. The results of
the study prove that the conceptualization of the abstract idea of good is based
on knowledge about material physical goods.

ITocTanoBka mpodiemu.

Kareropuzaiiiss  Ta

0COOMMBOCTI 11 penpe3eHTallii B JOICHKINA CBIZIOMO-

KOHIICTITYaJi3aIlisi € OCHOBOIIOJOXKHUMH MEXaHi3-
MaMH TII3HAHHS JIIOAWHOK HABKOJMIIHBOI IIMCHO-
cTi. 3riHO 3 KOTHITHBHUM IOCTYJIaTOM (cognitive
commitment) CTPYKTYpPH Ta CXEMH JIFOICHKOTO MHC-
JICHHSI € B1JI0OOpakEHUMH B MOBI, @ TOMY JIOCJTIJIKCHHS
MOBHHX CTPYKTYD € KJTFOUEM JIO PO3YMIHHS KOTHITHB-
Hux npoiieciB [1, ¢. 40]. IHakiie Ka)XKy4u, OHOMACIO-
JIOT1YHI, CEMaHTHYHI Ta MPOIMO3UIIIiHI MOBHI MOJIEITI
BHPaXAIOTh CIIOCOOM Kareropusailii iHpopmarii mpo
HaBKOJIMIIHIO JiicHICTE. OTKe, aHaii3 MOBHOTO
BupaxeHHs kareropii GOOD gae 3Mory BCTaHOBUTH

Moga. Jliteparypa. ®oxbkiop. Ne 1 (2022)

cti. Bapro Haronocutr Ha Tomy, o GOOD sik 1irmic-
HUI MEHTAJILHUH KOHCTPYKT MOXKHA PO3IISJIATH SIK
KOHIIETIT, TOOTO KOHCTUTYCHT KOHIIENTYalbHOI Kap-
THUHH CBITY, 1 SIK KaTeropiro, sika € iHdopMmamiiHum
3MICTOM OIHOWMEHHOTO KOoHIenTy. llpencraBnena
nparl CIpsMOBaHa Ha BU3HAUCHHS ITapaMeTpiB BHY-
TPINIHBOT OpraHizamii came aHIJIOMOBHOI Kareropii
GOOD, mo nepeadayae BUCBITICHHS 1 iIeHTH(IKA-
MITHOTO MOJYCY, TOOTO BCTAHOBJICHHSI KaTeropialb-
HUX 1 KOHIIENTYalbHUX JIOMEHIB, 5IKi € pedepeHIiii-
HOIO CHCTEMOIO JUIA ii OCMHCIICHHS.
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AHaJIi3 OCTaHHIX JoCHigKeHb Ta MyOsikamii.
[lpuHunnu # MexaHi3MH Kareropusauii € OJHUMH
3 ¢yHIaMEHTAJIbHUX NUTaHb CY4YacHOI KOTHITHB-
HO1 JiHrBicTUKA. OCHOBOIIOJOXKHUM HpALSIMU B
nbomy KoHTeKCTi € podotu G. Lakoff, D. Geeraerts,
Yo. Matsumoto, C.B. Mervis, E. Rosch, G. Palmer,
C. Woodman [1; 2; 3; 4; 5]. Bapto 3a3HaunTH, 110
4acTO KOTHITHBHI JOCHIPKEHHS C(OKYCOBaHI Ha
BHCBITJICHHI OKPEMHUX KaTeropid, 30KpemMa KaTero-
pii xompopy [6], mokasiB [7], mpoctopy [8] Tormro.
€ TaKoX IOCIIJKCHHS, anCB;[qui BCTAHOBJICHHIO
napaMeTplB 00’exTHBaLii OKPEeMHUX ETHUYHHMX Kare-
ropiii i xonnenrtiB, Hampukianq MODESTY [9],
DIGNITY [10], CONSCIENCE [11]. Ilonpu 3Ha-
YHHUH IHTEpeC 0 3a3HaYCHOi MPOOIeMaTHKN, MAEMO
3ayBayKUTH, 110 HA CHOTOJHI AHIJIOMOBHA KaTeropis
GOOD, 3okpema ii igeHTH}IKAMIHHIA MOIyC, HE
JIOCJTIJDKEHA TIOBHOO MipOIO.

3 omsAy Ha BHIIE3a3HAUYCHE AKTYaJbHICTh
poOOTH BU3HAYAETHCSH, 3 OMHOTO OOKY, HEOOXimHi-
CTIO BCTAHOBJICHHS OCOOJIMBOCTEH KaTeropu3arii
MOpPAJIbHO-€TUYHOIO JOCBidy, a 3 1HIIOrO — HEAOo-
CTaTHIM CTyIleHeM BHCBiTIeHHs kareropii GOOD,
sika, Oe3epeuHo, € PyHaaMeHTaTbHIM (parMeHTOM
KOHIIenToc]epHu.

MeTor0 [OCIHIIKEHHSI € BCTAHOBJICHHS KaTeropi-
QIBHUX Ta KOHLENTYaJbHHUX JOMEHIB, SIKi KOHCTH-
TYIOIOTh ileHTH]iKaiitani Moayc kareropii GOOD.
Jus 11 mocsrHeHHS HEOOXigHO peaii3yBaTH Taki
3aBIaHHs: 1) OKpecIuTH paMKH iAeHTH(iIKaiiHOTO
monycy GOOD; 2) oxapakTepu3yBaTH Kiacudikariii-
HUH acleKT aHaTi30BaHOI KaTeropii; 3) BUCBITIHTH ii
XapaKkTepu3aliiHui acIekT.

00’ e€KTOM DOCHIIKEHHS € aHITIOMOBHUI JIIHTBOE-
tnyani kKoHtenT GOOD, a mpeameTom — Horo ineH-
Tu(iKaiiHuil MomIycC.

Marepiajom 1oCHiPKeHHSI € JeKcukorpadigHi
nediHimii IeKkceM-penpe3eHTanTiB good, goodness,
naHi 3 0a3m annmiicekoi MoBr WordNet 3.1 [12] Ta
KOHTEKCTYalbHI (pparMeHTH 3 KOPITyCYy aHTIIHCHKOI
MoBu iWeb [13], oTpumaHi MeETOIOM CYIIIHHOI
BHOIpKH, 3reHePOBAHO]T 3a 3aUTaMu good / goodness
is + N; N + is good / goodness. JlocmikeHHs iepe-
0aJajo 3acTOCYBaHHS TaKUX MeETOMIB, SIK JIGKCHKO-
rpadivyHUi aHami3, KOHTEKCTyalbHa IHTEpPIIPETaIlid,
CEMaHTHKO-KOTHITUBHUH aHaTi3.

Bukiaax ocnHoBHoro marepiaay. Kareropis
GOOD € omHUM 3 OCHOBOTIOJNIOKHUX KOHCTPYKTiB
JIHIBOETHYHOT KapTHHHU cBity. Busnauenuns napa-
MeTplB i BHYTpIIIHBOI oOpraHizamii nepez[6aqa€
BHUCBITJIGHHS {I KOHLENTyaJIbHHUX Moz[ycua Inen-
Tu(ikaiiHuN MOIyC 00’ €KTHUBY€E CyTHICTH aHai-
30BaHO1 Kareropii, TOOTO penpe3eHTye Te, SIK BOHA
MpejCTaBlieHa B KOHIenTocdepi Ta YCBiAOMITIO-
€THCS JTIOICBKUM MHUCJICHHSIM. AHaJli3 JEeKCUKOTpa-
(hiunOi pempeseHTarii nekceM good Ta goodness,
3MIMICHEHNY Ha OCHOBI JIECSATH JIEKCHKOTpadigHUX
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JUKeped, 1aB 3MOTY BUIIMTH YOTUPH OCHOBHI JICK-
CHKO-CeMaHTH4HI BapianTu (nani — JICB) BepOai-
3aTopa good ta Tpu JICB Bepbamizaropa goodness.
Pesynbpratn anani3y npeacrasieHi B Tabmuii 1, sxa
Ma€e Taki yMOBHi IMO3HAYeHHS: KHPHUM MIpUPTOM
BH/IIJICHI BepOamizaTopu KJTacudikainHoro
acCIeKTy, XKUPHUM KypCHBOM — XapaKTepusamiii-
HOTO, OKpemi cemu B Mmexax JICB Bimoxpemiio-
IOTBCSI CHMBOJIOM ;).

Jlexcukorpadiuanii aHami3 CBITYHATH MPO TE, IO
BepOaizarop good mae taki JICB: JICB (1) “positive
moral qualities”; JICB (2) “principles of moral right-
ness”; JICB (3) “usefulness”; JICB (4) “commod-
ity”. Bep63m3aT0p goodness mae Tpu okpemi JICB,
3okpema: JICB (1) “quality of being morally sound”,
JICB (2) “morally correct behavior”; JICB (3)
“usefulness”. Bapto 3a3naunTH, mo BumgiteHi JICB
€ TIEBHOIO MIpOI0 CEMaHTHYHOIO «CYMOIO» OKPEMHUX
CeM, SIKi IX KOHCTUTYIOIOTb.

JICB 00’ exTHBYIOTH BiJIIOBI/THI i7€alizoBaHi KOT-
HiTUBHI Mozeni (mam — [IKM), ki € meBHUMU CTPHK-
HEBUMH IIPOTOTUIIAMHU aHali30BaHOi Kareropii. Tak,
BrokpemiieHi JICB cBiggaTh mpo iCHyBaHHS TPbOX
IKM B izenTndikaniinomy momyci kareropii GOOD:
IKM (1) “moral soundness” (06’extuByetbest JICB
good (1), good (2), goodness (1), goodness (2));
IKM (2) “usefulness & desirability” (00’ exTuBy€eTHCS
omHovimenaumu JICB good (3), goodness (3)); IKM
(3) “commodity” (06’extuByeThCs JICB good (4)).

InenTudikaniituuii Moxyc npencTaBIeHU JBOMa
acreKkTaMu: Kinacu(ikauiiHIM 1 XapaKTepu3aliiHuM.
KnacugikaniifiHuil acriekT BKIO4Yae B ceOe TOMEHH,
SKi (POPMYIOTH KaTeTOpiallbHy PENIiTKy aHalli30BaHOi
KaTteropii, TOOTO € TIMepOHIMIYHUM TIIOM IS ii KaTe-
ropmsartii. Knmacudikaropu kareropiailbHuX JTOMEHIB
CBOEIO YEPror0 € KOTHITUBHUMH Kiacu]ikamiiftHIMu
pucam¥ ifieari3oBaHOi KOTHITHBHOT MOJIENI, SIKi yTpy-
MOBYIOTH 11 AudepeHtiiiai o3Haku, 1m0 (OPMYIOTh
ii ceMaHTWYHUI mnporoTun. BiacHe ceMaHTHYHUN
NPOTOTUI TPEACTABICHUN y XapakTepu3auiiHOMY
acnexTi IKM Tta BimoOpaxkae ii KOTHITUBHY CYyTHICTb.
[Hakmre kaky4n, XapakTepHu3alliifHuN acrekT pernpe-
3eHTy€ Ha0ip KOHIIETITYaIbHUX JIOMEHIB, 3HAHHS TIPO
AKi € HEeoOXiTHWMH I PO3YMIHHS aHalli30BaHOi
IKM. O6unBa aciextn st KookHO1 3 IKM BapTo po3-
IVISIIATH OKPEMO.

Knacudikamiitanit  aciekr IKM (1) “moral
soundness” TpeAcCTaBIEHUH TaKUMU KaTeropialb-
HUMU JJOMEHAMU 3 BiJIIOBITHIMHU BepOati3aTopaMu,
aKi 3a3HadeHi B ayxkax: QUALITY (quality, attrib-
ute), BEHAVIOR (behavior, conduct), STATE (state,
condition), CHARACTER (character), FORCE
(force). LmocTpaTuBHI KOHTEKCTH B3ATI 3 KOPITyCY
iWeb [13].

QUALITY: The idea that a person once
genuinely good could be made bad merely by the
removal of restraints is not yet present.
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Tabmums 1

Jlekcuko-ceMaHTH4HI BapianTu BepOaJiizaTopis good Ta goodness

Dictionary

Definition

Longman Dic-
tionary

good

(1) kindness and understanding of other people’s needs

(2) behaviour, attitudes, forces etc. that are morally right

(3) useful effect

(4) something that has been produced in order to be used or sold.

goodness

(1) kindness and helpfulness to others

Macmillan Dic-
tionary

good

(1) honesty, moral correctness

goodness

(1) the personal quality of being morally good

Cambridge Dic-
tionary

good

(1) kind or helpful; admirable

(2) morally right or based on religious principles

(3) something that is an advantage or help to a person or situation; state of being
healthy

(4) things for sale, or the things that you own

goodness

(1) the quality of being morally right and admirable

Collins Diction-
ary

good

(1) positive moral qualities; goodness; virtue; righteousness; piety; moral qualities
seen as a single abstract entity

(2) what is considered to be right according to moral standards or religious beliefs.
(3) moral or material advantage

(4) a commodity or service that satisfies a human need

goodness

(1) quality of being kind, helpful, honest and generous..

YourDictionary

good

(1) virtue; piety, honesty; devotion; justness; kindness, benevolence
(2) Moral soundness or excellence.

(3) Welfare; benefit.

(4) commodity

goodness

(1) The quality of generosity, benevolence; virtue; excellence;
(2) The moral qualities which constitute Christian excellence; moral virtue.

Merriam-Web-
ster Dictionary

good

(1) praiseworthy character

(2) something conforming to the moral order of the universe

(3) something useful or beneficial

(4) something that has economic utility or satisfies an economic want

goodness

(1) the quality or state of being good

Oxford Learner’s
Dictionary

good

(2) behavior that is morally right or acceptable
(3) something that helps someone or something

goodness

(1) being morally correct
(3) the part of something that has a useful effect on somebody/something,
especially somebody’s health

Dictionary.com

good

(1) excellence or merit; kindness:

(2) moral righteousness; virtue

(3) profit or advantage; worth; benefit:
(4) articles of trade; wares; merchandise:

goodness

(1) moral excellence; virtue; kindness; generosity

Oxford American
Dictionary

good

(2) behavior that is morally right or acceptable
(3) something that helps someone or something

goodness

(1) being morally correct
(3) the part of something that has a useful effect on somebody/something,
especially somebody’s health

American Herit-
age Dictionary

good

(1) something that is right

(2) Goodness; virtue

(3) Welfare; benefit

(4) A product that is bought and sold

goodness

(1) The state or quality of being good.

Moga. Jliteparypa. ®oxbkiop. Ne 1 (2022)
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— BEHAVIOUR: Glasser presents a full picture
of the behaviour, good and bad, which he encountered
in an area of maximum difficulty.

— CHARACTER: He was the gentleman, of
good character and with important friends, and only
got seven years.

— FORCE: Religion is a force for the good.

XapakTepu3alliiHiii acleKT aKTyalli3yeTbcs B
MeXax JIOMEHHOI MaTpHIli, Ska BKJIIOYac B cede Taki
rxornentu: MORALITY (morality), KINDNESS
(kindness, benevolence, helpfulness, understanding),
RIGHTNESS (rightness, righteousness, piety, cor-
rectness, acceptability), ADMIRABILITY (admira-
bility, praiseworthiness), RELIGION (religious prin-
ciples), VIRTUE (virtue, merit, positiveness, honesty,
devotion, justness, generosity).

— MORALITY: 4 judgement that an action is
morally good is universalizable in the sense that by
making such a judgement one commits oneself to the
idea...

— KINDNESS: He was very helpful and
understanding, everyone would say he was a good chap.

— RIGHTNESS: His good character is a
testimony of his piety.

— ADMIRABILITY: He enables us to admire
beauty and goodness.

We will in the end come to admire the good and
cease to admire the bad.

— RELIGION: Religion is a thing that shuld
teach how to tell good from bad

— VIRTUE: He was a good, honest, kind, gentle
local bobby.

Knacudikamiitnmit acriekt IKM (2) “usefulness
& desirability” akTyasi3yeTbcsi B MeXax TaKUX Kare-
ropianeHux nomeHiB: ENTITY (entity, thing, stuff,
something) Ta EFFECT (effect).

— ENTITY: Keep saying that, but we get some
good stuff from there.

11

— EFFECT: [ think that it is going to have a good
effect on improving trading for the better parks and
attractions in this country.

XapaxkTepuzalliiHUuil ~ acriekT 00’ €KTHBYETHCS
mono nomeHiB BENEFIT (benefit, advantage, profit,
usefulness), HELP (help), WELFARE (welfare)

— BENEFIT: It was good for business, too, not to
mention socially.

— It will be a great advantage for the downtown area

— HELP: It was very good for the whole business
since it helps to build on new market and maintain
the customer flow.

— WELFARE: the bylaw ensures the welfare
and the empowerment of the vulnerable gropes and is
for good for the society.

Knacudikamiitamii acnexr IKM (3) “commodity”
npencrasnenuii  gomenom ENTITY, rimonimamun
sxoro € THING (commodity, utility ware, merchan-
dise) Ta SERVICE (service)

— THING: The increasing use of Sharpness docks
for imported goods is undoubtedly good news.

The provided service is not the one we’d expected.

XapaxkTepuzallifHUuil ~ acriekT 00’ €KTHBYETHCS
mono aomeHiB SALE (selling), OWNERSHIP (own-
ing), SATISFACTION (satisfaction of economic
want).

— SALE: He winked at her like a cheery market
tradesman  selling substandard goods, already
thinking of the lunch he had planned with an old
colleague

— OWNERSHIP: The ownership of the goods
stored in that 40-feet container must still be confirmed.

— SATISFACTION: Mail-order firms invariably
have an arrangement whereby, if customers are not
satisfied with the goods received, they may return
them at the firms expense without any questions
being asked.

VY3aranpHeHy iH(OpMAIIifo TTO1aHO B TAOIHII 2.

Ta6muig 2
InenTudikauiiinuii monyc kareropii GOOD
Kuacudikauiiinuii acnekr Xapakrepu3auiiinuii acnexkt
JOMeH BepOagizaTopu Kﬂac:)i?;g‘;‘:mm JAOMEH BepOaizaTopu uml:g::::;mm
1 2 3 4 5 6
IKM 1 “moral soundness”
QUALITY | quality, attribute type of quality MORALITY morality Being moral
behavior. bel;l:\(/icr)llzsnsée Being kind,
BEHAVIOR ’ type of behavior KINDNESS ’ Helpful;
conduct helpfulness, .
. understanding
understanding
ri rlllz%;lotﬁ:;i’ss Being pious
STATE state, condition type of state RIGHTNESS e i correct
piety, correctness,
acceptability
CHARACTER character Type of character ADMIRABILITY afimlrabll{ty, Being admirable
praiseworthiness

Language. Literature. Folklore. Ne 1 (2022)
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[Iponowxenus Tadmuiti 2

1 2 3 4 5 6
FORCE force Type of force RELIGION re'hg%ous Being religious
principles
virtue, merit, being decent
positiveness, honest
VIRTUE honesty, devotion, devoted
justness, just
generosity generous
IKM 2 “usefulness & desirability”
. . benefit, Being beneficial,
ENTITY entity, thlng, type of entity BENEFIT advantage, profit, profitable
stuff, something
usefulness useful
EFFECT effect type of effect HELP help Being helpful
WELFARE welfare Being in welfare
IKM 3 “commodity”
commodity,
THING utility ware, type of thing SALE selling Suitability for sale
merchandise
SERVICE service type of service OWNERSHIP owing owing
e Bringin
SATISFACTION satisfying safis ffc ti%n

BucnoBku Ta mpomo3uuii. [IpoBenennii xomr-
JICKCHUM CEeMaHTHKO-KOTHITUBHUHN aHaJ3 JICKCHKO-
rpagiuHoi Ta KOHTEKCTYaJIbHOI perpe3eHTallii Jiek-
CEM-PENpPEe3eHTAHTIB good, goodness TIHIBOCTUYHOT
kareropii GOOD goBiB, 110 ii igeHTH(IKAIIHHIN
MOMYC KOHCTUTYyHOBaHO TphoMa IKM, KoKHA 3 STKHX
Ma€ JIBa HEBIJI’€MHI KOMIIOHCHTH: KJiacu(ikariiiHuii
i xapakrepusamiiaui. Knacudikariiiauii acrekr
PEIPE3CHTOBAHO TiMEPOHIMIYHOK KaTeropiajabHO0
JIOMEHHOIO CiTKOM, sika kiacugpikye GOOD mro0
OlTpII 3arallbHUX Kareropiid. XapaxrepuzauiiHui
ACIIeKT € CEMaHTUYHUM HAIlOBHEHHSIM KaTeropiaib-

HOI CITKM €TaJOHHHMHU O3HAaKaMH, siKi (GOpMYIOTh ii
CEMaHTHUYHHUH NPOTOTHUI. BCTaHOBIEHO, IO MPOTO-
tun ginrsoernynoi IKM (1) “moral soundness” rpyH-
tyethest Ha IKM (2) Ta IKM (3), 110 CBOERO 4eproro
JIOBOJIUTH T€, 110 a0CTpaKTHA ij1est J0Opa KOHIeNTya-
J3y€eThCs MOA0 A00pa MaTepianbHOro Yu (hi3U4HOTO,
SKe BKJIIOYA€ TaKOXK MPEIMETH BJIACHOCTI, sIKi 3a]0-
BOJILHSIIOTH 0a30B1 JIFOJCHKI TIOTPEOH.

[lepcnekTHBOIO MOAANBIINX AOCTIHKEHb MOXKE
OyTu aHaji3 KOHLENTYaJbHOTO BUMIpY KaTeropii
GOOD, 1o nepeadavae BCTAaHOBJICHHS KPOC-JIOMEH-
HUX KOHLENTYaJIbHUX MPOEKIIH.
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