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Y ctaTTi aBTOp po3rnsaaac kamnawio “Brexit” 2016 poky y BenukobpuTaHii woao smuxogy 3 €sponericbkoro Cotoasy, Lo
CNPUYMHEHA HWU3KOK E€KOHOMIYHUX, MOMITUYHMX, COLianbHNX Ta iCTOPUYHUX NepedyMoB, Ski (hopMyBanu cycnifibHe He3a-
[OOBOSIEHHS YNEHCTBOM KpaiHn B €Bponencbkomy Cotosi. [locnigxeHo opraHidauito kamnaHii 3 meToto Buxogy Benukoi
Bputatii 3 €Bponencbkoro Cotosy, sika cTana ogHIel 3 HANBNMBOBILUMX | PE30HAHCHUX MOMITUYHMX KaMMaHii y CydacHiv
icTopii €Bponu. Takox NpoaHanizoBaHO MapKETUHIOBWI CKMafHWK KaMmnaHii B CNpsiMyBaHHi i nepekoHyBaHHi GpUTaHCbKMX
BMGopLiB y HeobxigHocTi Bxogy 3 €C i, N0 CyTi, 3MiHi 30BHILLIHBOMONITUYHOTO KYpPCY.

BiamiyeHo, Lo NpOTAroM NomiTUYHOI KamnaHii GpUTaHCcbke CYCMinbCTBO PO3KOMONOCS Ha NPUXMIBHUKIB | NPOTUBHUKIB
BigAineHHs Big €C, Wo cnpuano oopMneHH0 ABOX HanpsiMiB — 3a Brexit i npoTu Hboro.

Cepen MapKeTMHIOBMX acnekTiB kamnaHii “Brexit” MoxHa BUAINMTY Taki: cCerMeHTaLito ayauTopii 1 BUOKPEMITEHHS CBOIX
NPUBIYHMKIB KOXHOIO 3i CTOPIH, BUKOPUCTAHHSA eMOLNHOI anensuii Ta apryMeHTIB (HaLioHanbHWUM CyBEPEHITET i KOHTPOIb
Hag iMMirpadieto), MaHinyntoBaHHA Undpamu, 3Ha4Hy MigTPUMKY 3 GOKy OesKMX MPOBIOHWMX OPUTAHCBKMX Mepia, BUKO-
pUCTaHHS couianbHNX mepex, Taknx sik Facebook i Twitter, Big Data n TapreToBaHoI peknamu gns TO4HOMO SOCSATHEHHS
OKpPEMMX ayaUTOpIN i3 NepCcoHarni3oBaHNMM NOBIAOMIIEHHAMM, CPOLLEHNX abo HenpaBaMBKX AaHUX | PEeNKOBUX peknam-
HWX NOBIAOMIEHb, PO3PO6NEHHs BeB-calTiB, ApyKOBaHOI NpoayKLii Ta MOBINbHMX AOAATKIB AN NiABULLEHHS BKITHOYEHOCTI
ayamTopii.

Takox 3’siCOBaHO, L0 MapKETUHIOBA KammnaHis 3 NpocyBaHHs igei Buxody 3 €sponencekoro Cotosy mana ycnix, Jocs-
rra nocTaBneHoi MeTK, NPOTe BUKOPUCTOBYBana TEXHOMNOTII 3 BUCOKMM PiIBHEM MaHiNynsaTUBHOMO TUCKY, MOPYLUEHHSIM KOH-
dineHuinHocTi npmBaTHoi iHpopmalii, ynepwe B €poni 6yna anpoboBaHa TapreToBaHa peknama B Takomy dopmari,
NPOSIBMBLUM 3arpo3v AeMOKPATUYHOCTI MOMITUYHMX MpoueciB. Ane Ha TEXHOMOrYHOMY PiBHI MapKETUHIOBUIA CKMagHMUK
O0BOONTE €PEKTUBHICTb BUKOPUCTAHHSA TEXHOMONN MOMITUYHOTO MapPKETMHIY B Pi3HUX NOMITUYHMX KamMaHisX.

Knrovoei cnoea: kamnaHia “Brexit”, €sponencbkuin Coo3, MapkeTUHIOBI TEXHOMOTII, CoLianbHi Mepexi, TapreTtoBaHa
peknama.

In the article, the author examines the 2016 “Brexit” campaign in the UK to leave the European Union, which was caused
by a number of economic, political, social and historical prerequisites that shaped public dissatisfaction with the country’s
membership in the European Union. The organization of the campaign to withdraw the UK from the European Union, which
became one of the most influential and resonant political campaigns in modern European history, is investigated. The
marketing component of the campaign in directing and convincing British voters of the need to leave the EU and essentially
change the foreign policy course is also analyzed.

It was noted that during the political campaign, British society split into supporters and opponents of separation from
the EU, which contributed to the formation of two directions — for Brexit and against it.

Among the marketing aspects of the Brexit campaign, the following can be distinguished: audience segmentation
and the isolation of its supporters by each side, the use of emotional appeals and arguments (national sovereignty
and immigration control), manipulation of numbers, significant support from some leading British media, the use of social
networks such as Facebook and Twitter, Big Data and targeted advertising to precisely reach individual audiences with
personalized messages, simplified or false data and fake advertising messages, websites, printed matter and mobile apps
are designed to increase audience engagement.

It was also found that the marketing campaign to promote the idea of leaving the European Union was successful,
achieved its goal, but used technologies with a high level of manipulative pressure, violation of the confidentiality
of private information and for the first time in Europe, targeted advertising in this format was tested, demonstrating
threats to the democratic nature of political processes. But at the technological level, the marketing component proves
the effectiveness of using political marketing technologies in various political campaigns.

Key words: Brexit campaign, European Union, marketing technologies, social networks, targeted advertising.

Beryn. CywacHi BHKIMKH, SIKI MOCTalM Hepen
€BPOIICHCHKOIO CIIJILHOTOI0, CYTTEBO BIUIMHYIU Ha il
CTaOITBHICTb, MUTICHICTH Ta €()EeKTUBHICTh. BaxInuBy
pOJb y UX MpoLecax BiAirparoTh HOBITHI iH(oOpMa-
LI¥HI | ITOITHYHI TEXHOJIOT'T, 110 ITOCHIIOIOTH BILIMB
Ha cycrinbeTBa Kpain €Bponn. Cepes rydHUX MapKe-
TUHTOBUX KaMIIaHIf OCTaHHIX POKIB MOXKHA 3raJiaTH
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“Brexit” 2016 poky, opraHi3oBaHy 3 METOI BHUXOIY
Benukoi Bpuranii 3 €Bporneiicbkoro Coro3y, ska crana
OIHICI0 3 HAWBIUIMBOBIIIMX MOJITHYHUX KaMIaHIA
y cyuacHiii icropii €Bponu. Bona Oyna crpsmMoBana
Ha MepeKOHAaHHA OpUTaHCHKUX BHOOPIIIB Y HEOOXin-
HocTti Buxoay 3 €C i, o cyTi, 3MiHy 30BHILIHbOIIOII-
TUYHOTO KYpCYy.
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MeTo10 CTATTi € PO3TIA MePEeayMOB 1 mmepediry
pedeperaymy B bpuranii y 2016 pori 3a Buxin i3 €C
Ta aHayi3 MapKeTHHTOBOTO CKJIJHHKA IIbOTO IIPO-
Lecy.

Pesynbrarn pocaimkennsi. Kammanis “Brexit”
y BenukoOpuTaHii BUHUKIIA HAa T HU3KH €KOHOMiY-
HUX, TOJIITHYHUX, COIIIAJIbHUX Ta iICTOPUYHUX MEpe-
yMOB, M0 (OPMyBaIM CyCIUIBHE HE3aI0BOJICHHS
YIEHCTBOM Kpainum B €Bpomneiicbkomy Corosi. Icto-
pHYHA TOPIICTh OPUTAHIIIB 32 CBOIO HE3AJICKHICTH Ta
YCIIXW B MI>KHAPOIHIN TOMITHI CTUMYIIOBAJIH CKETl-
TUYHE CTaBJICHHS [0 HAJHALIOHAIBHUX CTPYKTYD.
CuibHA TTO3HINISI €BPOCKEITHYHUX TapTil, TaKUX SK
UKIP (ITaptist HezanexunocTi Criomydyenoro Koporis-
CTBa), IMHDKUBIIIOBAJIA IUCKYCii momo Buxoxy 3 €C.

€BpocKkenTUKH BBaXalu, o €C HaaMIpHO BTpY-
YaeThCsl y BHYTPILIHIO TIOJNITHKY KpaiHU, 0OMEXYI0un
ii cyBepeniTeT. Takoxx BemukoOpuranis Oyma omHIM
i3 TOJIOBHHX TUIATHUKIB 10 Oromkety €C, 1Mo BUKIH-
KaJo HEe3aJIOBOJICHHSI 3HAYHOI YAaCTHHW HACEIICHHS.
B exonomiuHili cdepi TOUMINCS CYHEPEUYKH IIOA0
BUTOIM Bij criyibHOro puHKY €C, OCKUIBKM KpaiHa
iMmopTyBana Oinbie ToBapiB i3 €C, HIX EKCTOPTY-
Baja. Xo4ya BapTo BiAMITUTH, 10 BenukoOputaHis
3aBKIN Mayia ocoOnmBe craHoBuiie B €C, 30kpeMa
3aBISIKM BiZIMOBI BiJ 3aIpOBaKEHHS €BPO U ydacTi
B llleHreHchKiii 30Hi.

He wMeHme XBWIIOBaNO NPUXWIBHUKIB BUXOLY
Bpuranii 3 €Bponeiicbkoro Coro3y 3pocTaHHs Kijlb-
KOCTI MirpaHTiB i3 kpain €C, amke I1e BHKIHKAIO0
M0OOIOBaHHSI, IO CTBOPUTHCS TUCK HA poOoYi Micwi,
COIIaJIbHI MOCIYTH 1 CHCTEMY OXOPOHH 370POB’SI.

VY pesynbrari 1i GpakTopu NpU3BEIH IO TOTO, LIO0
pedepenaym 23 uepBHs 2016 poky 3aBepILUBCS yXBa-
JISHHSIM pillIeHHs Tpo BuXig BenmnkoOpuranii 3 €Bpo-
nietficbkoro Coro3y, 1110 CTaJIO OJIHIEI0 3 HA3HAYHIIINX
TIOJTITHYHUX TOMIN Y CYy9acHIH eBPOIEHCHKIH icTOpii.
[Ipem’ep-minictp [esin Kemepon y cBoili Bubopuiit
KaMIaHii moo0ilsiB IpoBeCTH pedepeH iyM, mob ype-
rymoBatu cynepeuku BcepenuHi KoncepsaruBHOT
napTii i y CyCHiIbCTBI.

Hanepenonni pedepennymy y 2015 pomi map-
KETHHTOBOIO areHIliero Survation Oysi0 TPOBEICHO
OHJIAIH nocmiKeHHs 3—4 BepecHs, y SKOMY MOCTaB-
JIEHO pecrnoHieHTaM 3anuTaHHs: «Mae Chomy-
yene KoponiBCTBO 3anumarucst 4wieHoM €Bpomeii-
cbkoro Coro3y un BUHTH 3 €Bpornelicbkoro Corosy?»
VY pesyibraTi 3alUIIaTHCS WICHOM C€BPOINEHCHKOTO
Corozy obpamu 40 % pecroHneHTiB, BUHTH 3 €Bpo-
coro3y — 43 %, He BuzHaunuca — 17 %. bes ypaxy-
BaHHS BHOOPIIB, fAKI HE BU3HAYWINCH, PE3yJbTaTH
Oynu TakuMu: BHWHATH 3 €Bpomneiicbkoro Corosy —
51 %, 3anumarucs wieHoMm €Bpomneiicbkoro Cow3y —
49 %. Bapro BigmiTHTH, IO OMHUTYBAaHHSA Survation
mono pedepenaymy B €C, mposeneHe 3 29 uepBHs
110 6 TUTTHS 3 BUKOPUCTAHHAM Ti€i caMoi METOI0IOTi{
Ta 1MoAiOHOro, aje He 1IEHTHYHOTO (OPMYIIOBAHHS
3anuTanHs, nano 54 % «rax» (3amummrucs) i 45 %

«Hi» (3anuImuTH) pe3yasrar [ 1]. 3a3HaueHi gaHi noka-
3YI0Tb, IIO 32 KUTbKA MICAIIIB YIIO00aHHS eJIEKTOpaTy
3MIHMJIMCS Ha KiJIbKA BiZICOTKIB, 3a0€3IIEYHBIIIH TTepe-
Bary TOHIIi 30py MPO HEOOXiMHICTh BUXOIY 3 €BPOC-
MIBHOTH. Y IbOMY KOHTEKCTI BUJA€THCS aKTyaIbHUM
PO3IISIHYTH TEXHOJIOTIYHUN CKJIAJAHUK MPOBEJCHHS
3a3HaueHOro pedepeHaymy.

[MpotsiroM TmoNiTHYHOI KaMmmaHii OpUTaHCHKE
CYCIUIBCTBO PO3KOJIOIOCS Ha MPUXWIBHHKIB 1 MPO-
TUBHHKIB BigaiieHHs Big €C, mo cnpusmio opopm-
JICHHIO JBOX HampsaMiB — Leave (3a Brexit) i Remain
(mpotu Brexit). Bapro 3BepHyTH yBary Ha Te, IO
cama Ha3zBa pedepenaymy “Brexit” — “Britain” Ta
“exit” — mepexIaaeThes K «bpuTaHis» Ta «BUXIID»,
o Bxe (opMyBallo TPOMAJACBKY AYMKY B HampsimMi
BHUXOAY 13 €BPONEHCHKOI CIITFHOTH. TakoX 1€ TIOCH-
JIOBasio OpPEHAYBaHHS caMol MOJITHYHOI KaMIaHii Ta
HaAaBaJIo mepeBar oxounM 3anumuta €C.

MapkeTHHTOBHI acriekT kammasii “Brexit” mpo-
[JSIIaBCs B CerMEHTalii  ayauTopii W BUIIJICHHI
CBOIX MPHUOIYHHKIB. 30KpeMa, IPUXIIEHUKNA BUXOILY
Bpuranii 3 €C 30cepemxyBanucs Ha pOOITHUUOMY
KJIacl, CUTBCHKUX JKUTENSAX, CTapIIOMy ITOKOJIiHHI,
CcTypOOBaHOMY NHUTAHHSMHU MITPaHTIB 1 30€peKeHHS
cyBepeHiTery. Ti, xTo BUCTynaB 3a 3anumieHHs B €C,
aneyroBajad 0 MOJOMI, MEIIKAHIIB BEIUKHUX MICT
1 mpencraBHUKIB Oi3Hecy. Tok OYEBMAHOIO cTana
TTOJIAPU3AIIISI MiXK MOJIOIUM TTOKOJIIHHSM, SIKE O1JTbIIe
niaTpuMyBajo inTerpaniro B €C, 1 crapmmMu rpoma-
JITHAMMU, SIKI BUCTYTIAJIU 32 MOBEPHEHHSI TPaIUIIIHHUX
IIHHOCTEM.

VY xoxi mepediry camoi kammnasii Oyjia BUKOpHCTaHa
eMOIIiiiHa areJIsiis Ta apryMeHTH, TaKi K HaIlloHAIb-
HH CyBEpEHITET 1 KOHTPOJIb HaJl IMMIrpali€io, 3HaqHa
MATpUMKa 3 OOKY JESKHX MPOBIIHUX OpHUTaHCHKHX
memia. [Ipy npoMy HOCHTH TOMITHUMH OyJIO MaHiIy-
TroBaHHA IM(paMu B MirpamiiHOMy MUTaHHI, CIIPO-
IeHa rmojava iHpopMarlii Ta eMoriiiHe 3a0apBICHHS
TUPAKOBaHWX HApATHBIB, IO CTAIO OUYEBHIHUM ITiCIIs
CKJIQJICHOTO 3BiTy CTOCOBHO (DIHAHCOBHX BHTpaT
1 BUroj Bij wieHcTBa BemkoOpuranii B €C [2].

Cepen OCHOBHUX Mece/pKiB Kammanii Leave OyB
«IloBepHEMO KOHTPONb», SIKMHA HAroJioulyBaB Ha
noTpedax KOHTPOIIOBATH BIACHUH OIOKET, 3amodira-
104X BEIMKHM BHecKam jo Oromkery €C, 3MmiHi mipa-
BWJI TOPTiBIi Ha BUriAHUX s bpuranii ymoBax, Ha
CyBEpEHITeTI KpaiHu ¥ HEOOXITHOCTI KOHTPOIIOBATH
KOPIOHH, HAJAMIpHY iMMirpauito ta 30epertv Hauio-
HaJIbHY 1JICHTUYHICTbh. Bijibllle aKTHBI3yBaBCs €MOIIIH-
HUH BIUIUB, SIKUH ypaxoByBaB po3uapyBaHHs B €C. Jlo
TOrO  Tacji0 KaMIIaHii MOTUBYBAJIO JIO Jil 1 3aKJIHU-
Kajo pimyde BigcToroBatd iHTepecw bpuranii. Lle
BimoOpasmiocs i y Ha3Bi CaliTy NPUXUIBHHUKIB BUXOIY
3 €C — voteleavetakecontrol.org, ge npomnonyBamcs
JIBa TIPOCTI PO3ATKOBI MaTepiaiu: JUCTIBKA 3 5 IpU4H-
Hamu BuiTH 1 20-cTopiHkoBa ymcTiBka Maiikia ['oyBa
i1 bopuca JI>koHCOHa pa3oM i3 TIPOCTUMH BHBICKaMHU
3 TaclioOM KaMIlaHii, a B KOPOTKil mpe3eHTauii Kamma-
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Hisl BUKJIAJIA apryMEHTH Ha KOPUCTh BUXOMy Bemnm-
koOpuTtanii 3 €C. OnHy 31 CTOpPIHOK BeO-caiiTy OyIio
MPUCBSYCHO MyOIIiKalisM y COLiabHUX MEpexax, /e
po3MmitmIeHo 15 KIIF0Y0BHX TIOBIIOMJICHD 13 Bi3yaJbHIM
o(hopMITIEHHSIM, 11100 MTPUXHUIBHUKH JIETKO ITyOJTiKYBaJIH
X y coliaJIbHUX Mepexkax, a TAKOXK JIOJIAHO ITOCHITaHHS
Ha MOOLIBHUN HOIATOK.

Let’s take back control
n Our Money "{1 FNons more every weer
n Our Economy ‘

Our Borders - A

Htys with rvew trade deals

»

s-Dased Immigration system

Puc. 1. OcHoBHi mo3uuii cj1orany y BUCTymi
Bopuca JI:xoncona

IDicepeno: [3]

OcHOBHUMH MecekaMu Kammanii Remain Oymu
HaroJIOIIyBaHHA Ha EKOHOMIYHHMX PHU3UKaX BHXOIY
3 €C, akmeHT Ha TepeBarax IHTerpalii B €IMHAN
PHHOK 1 HaroJomIyBaHHS Ha IIOOAJBHUX BHKIIHMKAX,
SIK1 JIETTIIE BUPIIIYBAaTH Pa3oM 3 €BPOCIHIBAPYKHICTIO.
Takox 11e Majo BHpakeHHs B Ha3Bi iH(OpMaIiifHOTO
caiity, KUl ypaxyBaB TOJIOBHUH MeCeK — strongerin.
co.uk, mpote Turakatu Kammadii Mictmm pizHi URL-
azpecu, MiAKPECIIOIOUN PperiOHaNbHI  BIIMIHHOCTI,
10 HE 3aBK/IH MOCUITIOBAIIO MO3HIIIT €JHOCTI B I[LOMY
nutanHi. [IpotuBHMKH Buxony bpuranii 3 €C cnimpa-
JIMCS Ha pallioOHANbHI apryMeHTH, Taki SIK eKOHOMIYHa
CTaOUTbHICTD 1 IEPCIIEKTUBH JIJIST MOJIOJI, aJie YacTo He
MOIVIM JIOPIBHATHCA 338 €MOLIHHOIO MEPEKOHIMBICTIO
i iH(OpMATUBHO MEepeHacHYyBajl MaTepiayu, 3BiTH,
BiJICOPOITIKH, a BEITUKI 00CATH iHpOpMAIlii He CITPHSITH
ii 3acBoeHHI0. TakoX arenoBaHHs 10 HEOOXiTHOCTI
3aNUIIUTHCS B €BpOITi He OyJI0 HACTIIBKU CKEPOBYIO-
YHM /IO BIIEBHEHUX Jil. 30KpeMa, BiZICyTHI KOHKpPETH1
TIPOTIO3UITIi Ta IMO3WIIOHYBAaHHS CTOCOBHO TEpPCITEK-
THUB, 110 MOXKHA OTPUMATH B pa3i oopanus €C.

HactymHuM acnekToM, y SKOMY TpOIJISIAETHCS
MapKeTHHTOBUH MiAXif, Oylno BHKOpUCTaHHS iH(OP-
Mariifaux pecypciB. Kamnanis Leave orpumana mia-

TPUMKY OararboX BIUTMBOBUX BHIaHb, TaKUX SIK The
Sun i The Daily Mail, sixi mommproBanu iXHiil mMops-
JIOK JICHHMI, TOMI K KaMIaHisi Remain OiibIine criu-
pajacs Ha IHCTUTYIIHI BUCTYITH YPSIOBIIIB 1 Oi3HEC-
JiAepiB, MO 1HOI BUTIISIAI0 MEHIIT TIEPEKOHIIUBO JIJIS
TIepeCigHOTO BUOOPIIA.

OOuzaBi  CTOPOHM AKTHBHO  BHKOPHCTOBYBAJIU
comianbHi Mepexi, Taki sk Facebook i Twitter, s
MIOIIMPEHHS CBOiX MecemkiB 1 YouTube mmst momyms-
pu3alii poNMKiB 3 BUCTYNAMH YYacHUKIB KaMIIaHii,
pOJIMKaMH, CHPSIMOBaHMMHU Ha BUKJIMKAHHS CYMHIBIB
a00 MoUMpPEeHH NEePEKOHJIMBHUX MOBigoMIIeHb. [Ipore
BUKOPHUCTAHHS COLIANBHUX MEPEeX 1 MU(PPOBUX TUIAT-
(dopm as TapreTyBaHHS BHOOPINB i3 PI3HUMH TOTIIS-
JlaMH CTaJI0 OJHUM i3 Ba)KeJiB 3700yTTs OLIBIIOCTI
TOJIOCIB y TMTaHHI BUXOAy bpuraHii 3 eBpocmiikm. bpu-
TaHchka xypHasictka The Guardian Kepon Kenoi-
Jlajip MpoaHasidyBaia peKiiaMHi KaMIlaHii, sKi 3amyc-
Kaiucss B xoai pedepeHnymy BemmkoOpuTasii 1momo
BUXoAy 3 €Bporetickkoro Coro3y. Y po3sciiyBaHHI
JKypHAJIiCTKa BUABMIIA, 0 oditiiauii mrabd «lomocyit
3a BUXi/» 32 JOIIOMOTOIO HeJleralIbHOTO (piHaHCYBaHHS
y 750 Tucs4 GyHTIB CTEpIiHTIB 3allyCTHIN HU3KY
peknamu 3 nesindopmaniero Ha Facebook, Taprerosa-
HOI Ha BUOOPIIIB, sKi HE BU3HAYMIUCS. OCHOBHY POJIb
Bifirpana anamitiuHa kommnanis Cambridge Analytica,
sKa MpaiioBaia Ha komanay “Brexit”. Kommanist He3a-
KOHHO TIpoaHaii3dyBajia mpodisi 87 MiTbHOHIB KOPHUC-
TyBa4iB Facebook, mo6 3po3ymitu ixHi nepcoHaibHi
CTpaxu 1 CKJIACTH MOJITHYHHMU mopTper Bubopis. Lle
Jla€ MOYKJIUBICTH CTBOPUTHU pEKJIaMy, sika Oyze BY3bKO
HAIlJICHa caMe Ha IbOr0 BUOOpPI U, BiJIIOBIIHO,
3 OIBIIOI0 HMOBIPHICTIO JOCSTHE pe3yJbTary. 3a
nonomororo nannx Cambridge Analytica Oymo 3amy-
IIEHO KaMITaHil0 HaTHITaHHSA CTpaxy Mepen MirpaH-
TaMM 4epe3 TPaHCIIIOBAHHS HENpaBAWBOi iHpOpMaLii
mpo Beryn Typeuunnu 1o €C, KijIbKICTh IMMITPAHTIB
13 KpaiH cxomy ¥ JonmoMoru Ha HUX i3 OromkeTy bpu-
taHii [4]. Kamnanis Leave BukopucroByBaia Big Data
0 TapreToBaHy peKjIamy, 00 MaKCHMAaJbHO TOYHO
JOCSTaTH OKPEMUX aylTUTOpPiH i3 MepcoOHaTi30BaHUMHU
MTOB1IOMJICHHSIMH.

o peknmamy cTBopmiia KaHajchka (hipma uQpo-
Boi pekiamu AggregatelQ — aritamiiini rpynu Brexit
BUATPATWIIX HA ii mociyru 3,5 minbiioHa QyHTIB cTep-
JIHTIB. 3aranoM LI0 pekiaMy MeperIsHyId HOHa
169 minbiioHiB pasis [5].

4 Last year
- POPULATIONOF  Storms Desmond
and Eva devastated
— 76 MILLION our community
i’i.f.'
Do we need better
" flood defences?
TURKEY IS JOINING THE EU. GOOD IDEA??? YES
o]

IDicepeno: [5]

TURKEY HASA

Puc. 2. lIpukiaaau TapreroBanoi pexiaamu Ha Facebook
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Jesiki 3 PUKIIAAiB PEKIIAMH € 3pa3KaMU IOB1IOM-
JIHB 31 30MpaHHs TaHUX: BUKOPUCTAHHS KOHKYPCY Ha
Burpam 50 MinbHOHIB (QYHTIB CTEPIIHTIB 32 MIPOTHO-
3yBaHHSA pe3yibTariB €Bpo-2016, SKWA TPOBOIAMIIH
Vote Leave amst 30MpaHHsl KOHTAKTHUX JaHUX MOTEH-
LIHHUX BUOOPIIIB.

‘WIN £50 MILLION!

\pdlct the European Championships 2016 Res

Puc. 3. [Ipuxkiagu TapreToBaHol peKkjaiamMu Ha
Facebook

IDicepeno: [5]

{ Vote Leave, take c

LET’S GIVE THE NHS,
THE £350 MILLION
WE HAND OVER TO

THE EU EVERY WEEK

STOP THE EU NOW!

OxpeMi CIOKETH peKiIaMu Oyl BiIBEPTO MaHi-
MyJIATHBHI, TOB’s3ytoud 3 €Bponeiickkum Coro30M
3HYUIaHHS HaJ TBapHHAMH, a TaKOX MPOIOHYIOUU
«BHUOIp 03 BHOOPY»: a00 TIEPEBOIUTH TPOIIIi B CITLTH-
Huii Oromker €C, abo miaTpuMaTH OpUTAHCBKY MeTa-
JypriiHy npomucioBicte. Jlo Toro sk kammanis Leave
AKTHBHO BUKOPHCTOBYBaJIa CIPOLIEH]I a00 HerpaBanBi
JlaHi, HaMpUKiIaz, TP, HABEACHI B peKiIami K cyma
TH)KHEBUX BijipaxyBanb BemmkoOpuranii 1o €C y pos-
Mmipi 350 MminbioHIB (DYHTIB CTEpmiHTIB, SIKi HIOWTO
MOXHa OyJ10 O CTIpsIMyBaTé Ha OXOPOHY 37I0POB’ ST MICIIA
Buxony 3 €C abo Ha miATPUMKY OpUTaHCBHKOI METaIyp-
rii, He BIAMOBIAIN AIMCHOCTI, 10 CBITYUTH MPo (heki-
KOBICTh PEKJIAMHOTO TIOBiTOMJICHHS.

[ndopmaniiini BifiHH B Meia i coMepekax Maju
BEITMKHI BIUTMB Ha HACTPOI rpomMaisH (puc. 4).

Pedepennym 3aBepmBest IepeMoror0 NpuoivHM-
kiB Brexit i3 52 % rosiociB «3a». Lle nmpusseno 10 3Ha-
YHUX TONITUYHHUX Ta €KOHOMIYHHMX 3MiH y Benwkiit
Bpuranii Ta €C. Uepes malixke 1Ba pOKH IiCIIsl BUXOILY
Bbpuranii 3 €C 31 rpyaas 2020 poky mani YouGov

Shouldn't WE be in control

of OUR ANIMALS and
their WELFARE?

Puc. 4. lIpukiaaau TapreroBanoi pexjaamu Ha Facebook

IDicepeno: [5]

Britons think it was the wrong
decision to vote to leave the
European Union by 56% to
32%

In hindsight, do you think Britain was right or wrong to
vote to leave the European Union? %

~ Right == Wrong Don't know

56

32

12

2018 2020 2022

Latest data: 9-10 November 2022

YouGov

Puc. 5. Indorpadika cTrocoBHO 3MiHM NOLISAIB
OpuTaHuiB Ha pilmeHHs Buxoay 3 €C

IDicepeno: [6]

MTOKa3yIOTh, IO MATPUMKa Brexit mocsria pekopaHo
HU3BKOTO piBHS: uiie 32 % OpUTaHLIB CKa3aiH, 110
OyJI0 MPaBWIILHO TPOTOJIOCYBAaTH 3a BUXiA, a 56 %
YBa)KaroTb, 1110 BUXiJ OyB HENIPABUIbHUM.

Binpasy nicis pedepennymy 2016 poky YouGov
PEryisIpHO 3alHUTy€ TPOMAACHKICTH HPO Te, Ipa-
BUJIBHO BOHHM YHM HENPaBHJIBHO HPOTOJIOCYBAIN 32
Buxig 13 €C. PaHHi onMTyBaHHS BUSBUJIM, IO [0
3arainbHUX BUOOPiB 2017 poky Oinbiiie Jronei Bipuiy,
o Brexit OyB npaBUIBHUM pilIeHHSM, HIK Hi. Bin-
TOJI, 32 BUHATKOM JY)K€ KOPOTKUX TEepIOiB y KBITHI
2020 poky Ta kBiTHI 2021 poKy, TpOMaaChKa TyMKa
pi3ko 3MiHMIIACS, 1 OCTaHHI PE3yNIbTaTH MOKa3yIOTh,
10 PO3PUB € HaiOubIIM [6] (puc. 5).

VY nunai 2023 poKy KiTbKIiCTh OpUTAHIIIB, SIKi BBA-
JKaroTh, 1o Brexit OyB MOMMIKOO, OCSIIa HOBOTO
peKop.Ly 3a pe3yiapTaraMu onuTyBaHHs YouGov: 57 %
OpWTaHIIB YBa)XKalOTh, IO PINICHHS BUHTH 3 €Bpo-
neiicekoro Coro3y y 2016 poui Oyino HenpaBHILHUM,
NopiBHSHO 3 32 %, SKi BBa)KaJIM HOTO TMPaBHIBHHM.
OnutyBanHs YouGov monan 2000 OpuTaHIB moxa-
3aJ0, o 63 % yBaxaioTh Brexit Oiibie mpoBaiom,
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HDK ycmixom, mopiBHsSHO 3 12 %, siki Oauare Horo
OinpIme yemixom [7]. Tox criocTepira€Tbest oaabIne
3pOCTaHHsI HEBAOBOJEHHS H po3uapyBaHHS cepel
OpHUTaHIIB pe3ylbTaTamMu pedepeHymy.

Taki pesynbTatd 3acBiguylOTh, LIO0 MAapKETHH-
roBa KaMmmaHisi 3 NMpOCyBaHHS ifei BUXody 3 €Bpo-
neiicbkoro Coro3y Mana ycix, 1ocsria MoCTaBIeHol
METH, POTE BUKOPUCTOBYBAJIA TEXHOJIOT'1] 3 BUCOKAM
piBHEM MaHIIYJIATUBHOTO THUCKY, OPYIICHHSIM KOH-
¢izenuiiinocTi mpuBaTHOI iH(oOpMauii Ta Brepiie
Ha TepeHax €Bpomnu Oyna anmpoOoBaHa TapreTOBaHA
pexiama B TakoMy Qopmari, MPOSBUBIIM 3arpO3H
JEMOKPATHYHOCTI TOJITHYHUX MTPOIIECIB.

BucnoBku. Kammanist “Brexit” npogeMoHCTpyBaia
CHITYy CY4aCHOTO TIOJIITUYHOTO MapKETUHTY, Jie T POBi
TEXHOJIOTIi, TapreTroBaHa pekjiaMa Ta CIHpOLICHI eMO-
IiHI MEeCEDKI CTaIN KITFOYOBHMHU 1HCTPYMEHTaMH JUTS
BIUIMBY Ha TPOMAJCHKY JyMKy. [IpnOidyHMKH BUXOMY
Bemuko6purtanii 3 €C nepemoru 3aBasku e(eKTHBHI-
IIi{ ajanTarii 10 eMOIIHHIX MOTPed 1 CTPaxiB ayanuTo-
pii. BogHouac BUKOpUCTaHHS MapKETHHIOBUX TEXHOJIO-
Tiid, MaHIMyIAIs TaHAME W (peHiKOBI HOBUHHM MOXYTb
MPHU3BECTH JI0 BTPaTH JOBIpH 3 OOKY BHOOPLIB i MOTip-
IIICHHS TTOJIITHIHOTO KJIIMaTy, & KOHKPETHO iX 3aCTOCY-
BaHHS B Kamradii “Brexit” BHKIHMKano 3Ha4HI €THYHI
MIATAHHSI 1110710 BILIUBY Ha BHOIp TPOMa/ISH.

NITEPATYPA:
1. Polling on new EU Referendum question shows “leave” lead for first time since November 2014. URL:
https://www.survation.com/new-polling-on-new-proposed-eu-referendum-question-shows-leave-lead-for-first-ti-

me-since-november-2014/.

2. Costs and benefits of UK’'s EU membership report published. OdiuinHui cant MNMapnameHTty BenukoOputaHii.
2017. URL: http://www.parliament.uk/business/committees/committeesa-z/commons-select/treasurycommittee/

news-parliament-2015/eureferendum-report-16-17.

3. The Guardian view on the leave campaign: anatomy of another elite. URL: https://www.theguardian.com/com-
mentisfree/2016/jun/14/the-guardian-view-on-the-leave-campaign-anatomy-of-another-elite.

4. Cadwallard Carole. Facebook’srole in Brexit—and the threatto democracy. TED. 2019. URL: https://www.ted.com/
talks/carole_cadwalladr_facebook s _role in_brexit_and_the threat to_democracy?language=uk#t-903287.

5. Chakelian Anoosh. Facebook releases Brexit campaign ads for the fake news inquiry — but what's wrong with
them? URL: https://www.newstatesman.com /politics/2018/07/facebook-releases-brexit-campaign-ads-fake-

news-inquiry-what-s-wrong-them,

6. Raven Peter One in five who voted for Brexit now think it was the wrong decision. URL: https://yougov.co.uk/
politics/articles/44445-one-five-who-voted-brexit-now-think-it-was-wrong-d?redirect_from=%2Ftopics%2Fpo-
litics%2F articles-reports%2F2022%2F 11%2F 17 %2F one-five-who-voted-brexit-now-think-it-was-wrong-d.

7. More Brits than ever say Brexit was wrong choice: YouGov survey. URL: https://www.reuters.com/world/uk/
more-brits-than-ever-say-brexit-was-wrong-choice-yougov-survey-2023-07-17/.

REFERENCES:
1. Polling on new EU Referendum question shows “leave” lead for first time since November 2014. Retrieved from:
https://www.survation.com/new-polling-on-new-proposed-eu-referendum-question-shows-leave-lead-for-first-

time-since-november-2014/.

2. Costs and benefits of UK's EU membership report published (2017). Ofitsiinyi sait Parlamentu Velykobrytanii.

Retrieved from: http://www.parliament.uk/

business/committees/committeesa-z/commons-select/

treasurycommittee/news-parliament-2015/eureferendum-report-16-17 [in Ukrainian].

3. The Guardian view on the leave campaign: anatomy of another elite. Retrieved from: https://www.theguardian.
com/commentisfree/2016/jun/14/the-guardian-view-on-the-leave-campaign-anatomy-of-another-elite.

4. Cadwallard Carole. Facebook’s role in Brexit — and the threat to democracy (2019). TED. Retrieved

from: https://www.ted.com/talks/
democracy?language=uk#t-903287.

carole_cadwalladr_facebook s role in_brexit and_the threat to

5. Chakelian Anoosh. Facebook releases Brexit campaign ads for the fake news inquiry — but what's wrong with
them? Retrieved from: https://www.newstatesman.com/politics/2018/07/facebook-releases-brexit-campaign-

ads-fake-news-inquiry-what-s-wrong-them,

6. Raven Peter One in five who voted for Brexit now think it was the wrong decision. Retrieved from:
https://yougov.co.uk/politics/articles/44445-one-five-who-voted-brexit-now-think-it-was-wrong-d?redirect_from
=%2Ftopics%2Fpolitics%2F articles-reports%2F2022%2F 11%2F 17 %2F one-five-who-voted-brexit-now-think-it-

was-wrong-d.

7. More Brits than ever say Brexit was wrong choice: YouGov survey. Retrieved from: https://www.reuters.com/
world/uk/more-brits-than-ever-say-brexit-was-wrong -choice-yougov-survey-2023-07-17/.

35



