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The article presents the results of conceptualizing the Internet addiction
phenomenon in contemporary discourse. Internet addiction remains a debated
behavioral issue, lacking formal recognition in DSM-5 and ICD-11. Digital
interactions, once seen as excessive, are now integral to daily life, challenging
traditional diagnostic criteria. Overuse, once pathological, now ensures access
to work, education, and social connectivity.

The COVID-19 pandemic and Ukraine’s wartime reliance on digital
infrastructure highlight internet use as an adaptive mechanism rather than
a pathology. Digital engagement facilitates communication, logistics, and
education, making time-based addiction assessments obsolete. Algorithmic
content personalization, social media reinforcement, and digital platform
gamification drive compulsive use, reinforcing engagement through
psychological rewards and emotional manipulation.

Algorithmic recommendation systems shape cognitive processing, fostering
echo-chambers and filter-bubbles, limiting exposure to diverse viewpoints, and
intensifying ideological polarization. Social media encourages social comparison,
influencing self-esteem and body image through curated content, while personalized
marketing reinforces behavioral patterns, shaping consumption habits.

Despite concerns, digital platforms enable social connectivity, -crisis
response, and cognitive engagement. Addressing internet addiction requires
understanding algorithmic influence, behavioral reinforcement, and digital
literacy. Future research should focus on ethical algorithmic frameworks that
prioritize user autonomy and psychological well-being, recognizing the dual
nature of internet use as both adaptive and potentially compulsive.
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VY cTarTi IpencTaBIeHO PEe3yNbTaTH KOHIENTyasi3alii ()eHOMeHy iHTepHeT-
3aNIe)KHOCTI B Cy4acHOMY JHUCKypci. I[HTepHET-3aleXHICTh 3alUIIaeThCs
JUCKYCIHHUM TIOBEIIHKOBHM SBHIIEM, K€ He Mae OQiIiifHOro BU3HAHHA
y DSM-5 ta ICD-11. Iludpori B3aeMmomii, siKi paHime po3MITAINCS SK
HaQ/IMipHI, HUHI CTaJIM HEBiJ €MHOI0 YaCTHHOIO MOBCAKICHHOTO YKUTTS, IO
YCKJIIHIOE BUKOPUCTAHHS TPAAUIIMHUX J1arHOCTUYHUX KpHuTepii. HagmipHe
BUKOPUCTAHHS, SK€ paHillle BBAXAIOCS MAaTOJOTIYHUM, HUHI 3abe3medye
JIOCTYTI IO POOOTH, OCBITH Ta COI[iaIbHUX 3B’ A3KiB.

IMannemis COVID-19 Ta 3anexHicTh YKpainu Bif nugpoBoi iHGpacTpyKTypH
B YMOBaxX BIMHHU MiJKPECTIOIOTH iHTEPHET SK aJalTHBHUN MEXaHi3M, a He
narosnorito. [{upposa B3aemonisi crupuse KOMyHiKallii, JIOTiCTHII Ta OCBITi,
0 POOUTH OIIHKY IHTEPHET-3aJIeKHOCTI Ha OCHOBI 4YacCy BHKOPHUCTAHHS
3acTapinoro. ANTOpHUTMi4HA TEPCOHANI3ALis KOHTCHTY, MiJKPIIICHHS
Yyepe3 comiaigbHi Mepeki Ta reiimidikaris nuppoBux MmIaTGopM CHpUSIOTH
KOMITYJbCHBHOMY  BHMKOPHCTaHHIO, [OCHIIOIOYM  3alydeHICTh  dYepes
TICHXOJIOT1YHI BUHArOPOIU Ta €MOLIHHY MaHIMyIIAIIIO.

ANTOPUTMIYHI CHCTEMH pPEKOMEHAAIliil (OPMYyIOTh KOTHITHBHE 0OpOOIEHHS
iHpopMmarii, CTBOpIOIOUM e(peKT «exo-Kamep» 1 «piIsTp-OynbOamoky,
00MEXYIOUH TOCTYI J0 Pi3HOMAaHITHHUX MOTIISIIB Ta IO CHITIO0YH 17IC0IOTIYHY
nongpusanifo. CorianeHi MepexXi CTHMYJIIOIOTH COIliajibHE MOPIBHSHHS,
BIUIMBAIOYH HA CAMOOLIHKY Ta CIPUHHATTS BIACHOTO Tijla Yyepe3 CHelialbHO
BimiOpaHMi KOHTEHT, TOAI SIK MEPCOHATI30BAHMI MAPKETHUHT 3aKPiIUTIOE
MIOBE/IIHKOBI MOJIeNi, (POPMyIOUH CIIOKHBYI 3BUYKH.

[lompu 3aHemokoeHHs, [UGPOBI MmIaTGOpPMU 3a0e3MEUYIOTh COLiaIbHY
B32a€EMOJIII0, pearyBaHHSI Ha KpPH30Bi CHTyamlii Ta KOTHITMBHY aKTHBHICTb.
Po3p’s3aHHS mpoOJIeMH iHTEPHET-3aJICKHOCTI BUMAarae pO3yMiHHS BILIHBY
ANTOPUTMIB, TOBEAIHKOBUX IiAKPIIUICHD 1 U(PoBOI TpaMoTHOCTI. MaitOyTHi
JOCII/DKEHHS MaIOTh OyTH MPHUCBAYCHI €THYHIM aJITOPUTMIYHAM paMKaM, 110
IPiIOPUTU3YIOTH ABTOHOMIIO KOPHCTYBadiB Ta IICHXOJIOTiYHE OIaromomydds,
BU3HAIOYM TOABIHMI XapaKTep BHKOPHCTAHHS IHTEPHETY SIK aJalTHBHOTO,
aJe MOTEHIIIHHO KOMITYJIbCHBHOTO SIBUINA.

Problem statement. Internet addiction remains in major psychiatric classification systems such as
one of the most debated forms of behavioral addiction. the DSM-5 and ICD-11. Nevertheless, the concept of
Despite numerous empirical studies conducted in the  problematic Internet use and its impact on psychological
early decades of the 21st century, this phenomenon has ~ well-being continues to be a subject of active scientific
yet to attain official recognition as a diagnostic category ~ analysis and clinical interest [2; 4; 5; 7, 8; 11; 17].
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However, recent sociocultural transformations,
particularly lifestyle changes in highly developed
countries, have led to the widespread adoption of
behavioral patterns that were previously considered
pathological. This shift gives rise to a conceptual
paradox: behavioral patterns traditionally associated
with addictive behavior have become normative
within digital society. Moreover, the absence of
such patterns in contemporary society may exert an
even more pronounced negative impact on social
functioning and interpersonal interactions than their
presence [3; 7; 8; 13; 14; 15].

One of the most widely used instruments for
assessing Internet addiction in Europe and the
United States remains the Internet Addiction Test
(IAT) developed by Kimberly Young in 1998. This
tool evaluates various behavioral aspects, including
excessive cognitive preoccupation with the Internet,
the inability to independently regulate time spent
online, mood changes when access to the Internet
is restricted, loss of time perception while online,
the impact of online activity on interpersonal
relationships and professional performance, and the
use of the Internet as a mechanism for emotional
regulation [18].

Despite the historical significance of this
questionnaire, its conceptual foundation — framing
Internet use as a classical behavioral addiction — now
requires critical reassessment. Given the profound
transformations in the structure of digital interactions,
the test may have limited validity in the contemporary
context.

Existing psychodiagnostic tests used in Ukraine
for diagnosing Internet addiction, according to our
analysis, exhibit several limitations, including:

— Outdated conceptualizations of Internet use,
failing to account for mobile technologies, social
media, and contemporary digital platforms;

- Social anachronisms, disregarding
transformations in social functioning, such as the
expansion of remote work and digital learning;

— Introspection anachronisms, assuming that
Internet use is inherently ego-dystonic behavior;

— Situational inaccuracy, lacking consideration
of external factors that influence the frequency and
duration of online activity;

— Translation and adaptation issues, leading to
semantic distortions due to language barriers and
cultural differences.

Even before the period of widespread social
isolation caused by the COVID-19 pandemic, the
behavioral patterns assessed by the IAT raised doubts
regarding their psychopathological significance. Since
2020, the role of the Internet in social functioning
has undergone significant transformations: online
interactions are no longer perceived merely as
substitutes for offline communication but have instead
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acquired an independent status within the framework
of social norms. Lockdowns and quarantine
restrictions led to a sharp increase in the use of digital
platforms for education, work, and social support [6;
9; 105 12; 16].

Since 2022, in Ukraine, amidst a defensive
war against russian military aggression, unstable
infrastructure, and security threats, the Internet has
become a critically important resource for maintaining
social connections, accessing information, and
fulfilling basic needs [21].

Thus, the concept of “Internet overuse” is now
largely contextualized as an adaptive mechanism
rather than a manifestation of pathological behavior.

Given these factors, the contemporary approach
to Internet addiction necessitates a conceptual
revision. It can no longer be regarded solely as a
form of pathological behavior; rather, in modern
scientific discourse, it is increasingly understood as
an instrumental form of social interaction, reflecting
structural shifts in societal life [19; 20].

Future research should move beyond a purely
quantitative assessment of Internet use and instead
focus on a qualitative analysis of its impact on
psychosocial adaptation in contemporary contexts.

The aim of the article is to present a
conceptualization of the phenomenon of internet
addiction in contemporary discourse and analyze its
mechanisms, factors, and psychological impact.

Results. The contemporary approach should
emphasize not only the quantitative parameters
of Internet use but also the qualitative aspects of
interaction with the digital environment. One of
the key factors influencing user engagement is
the structure of the information flow, particularly
algorithmically driven personalization mechanisms,
information bubbles, and the echo chamber effect.

A notable manifestation of the modern
transformation of digital interaction is the model
of passive content consumption, characterized by
minimal cognitive engagement and automated
behavioral patterns. This model is based on a
cyclical anticipation of new digital content, which
sustains high levels of engagement and establishes an
automated pattern of information consumption.

The algorithmic mechanisms of platforms focused
on social interaction, entertainment content, and
e-commerce contribute to the reinforcement of this
cycle, reducing opportunities for critical reflection
and fostering dependency not only on time spent
online but also on the dynamic nature of the digital
environment itself.

Despite the risks associated with uncontrolled
engagement with digital platforms, increasing
attention is being given to their adaptive potential.
Online communication platforms have become
primary channels for the rapid exchange of
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information, particularly concerning security issues,
logistics, and humanitarian aid. The use of digital
channels not only ensures timely access to threat
alerts but also fosters a structured model of digital
interaction, enabling individuals to maintain a sense
of control over their environment, even in conditions
of high uncertainty.

Digital platforms have also emerged as spaces
for coordinating social support, bringing together
individuals into volunteer networks, mutual aid
communities, and humanitarian initiatives. This
form of social interaction takes on an instrumental
function, serving as an adaptive mechanism that
allows individuals to preserve a sense of control and
social connectedness.

The widespread transition to remote learning and
work has also become a key component of adaptive
strategies. The use of interactive platforms helps
maintain the structure of educational and professional
environments, which is critically important in times
of instability.

At the same time, it is crucial to consider the
phenomenon of the digital divide, which manifests in
unequal access to technological resources. The lack
of stable connectivity or limited technical capabilities
can impact cognitive efficiency, as well as the
accessibility of education and employment, creating
structural barriers to social integration.

The automation of public services is another
essential aspect of digital adaptation. The use of
electronic platforms allows citizens to obtain digital
documents, register for assistance, and recover lost
legal records, thereby minimizing bureaucratic
procedures and enhancing the accessibility of
administrative services.

By institutionalizing digital solutions, continuous
interaction between citizens and government
structures is ensured, even when physical access to
official institutions is restricted. This contributes
to the stabilization of the social environment and
reduces cognitive overload associated with the need
to adapt to rapidly changing conditions.

Given current trends, the issue of Internet addiction
can no longer be examined solely through the lens of
time spent using digital technologies. It is essential to
consider the motivational aspects of interaction, the
qualitative composition of content, and the influence
of algorithmic mechanisms on behavioral patterns.

Modern algorithmic personalization systems
have fundamentally transformed the informational
environment, reshaping cognitive processing,
social interaction, and user behavioral strategies.
The impact of these algorithms extends beyond
content optimization, fostering closed informational
ecosystems that reinforce specific cognitive and
behavioral patterns. These processes not only increase
user engagement with digital platforms but also
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contribute to cognitive biases, social isolation, and
the formation of habitual behavioral patterns, which
may have both positive and negative consequences.

One of the fundamental mechanisms underlying
digital engagement is the echo chamber effect, which
arises due to algorithmic content curation based on
a user’s pre-existing beliefs and interests. In such
conditions, individuals are primarily exposed to
information that reinforces their prior views, leading
to cognitive closure — a process in which critical
engagement with alternative perspectives becomes
difficult or entirely absent. This phenomenon can
intensify ideological polarization, radicalization of
opinions, and reduce cognitive flexibility, posing
particular risks in sociopolitical contexts.

Closely related to this is the phenomenon of filter
bubbles, which emerge due to algorithmic ranking
and filtering of information. Users within these
informational constraints unconsciously lose access
to alternative data, impairing their ability to engage in
critical analysis and form an objective understanding
of reality. For example, in the healthcare domain, this
may lead to uncritical consumption of pseudoscientific
information, while in the political sphere, it can foster
rigid, like-minded communities that resist opposing
arguments.

Another key mechanism is the gamification of the
digital environment, which employs psychological
reinforcement principles to stimulate repetitive user
interactions with digital platforms. Social media,
streaming services, and mobile applications actively
incorporate elements such as reward systems (likes,
reactions, status badges), competition, and variable
reinforcement, mimicking behavioral patterns typical
of gambling. These mechanisms create a psychological
reward cycle, which can contribute to the development
of compulsive behaviors and dependency on digital
platforms.

A distinct role in this process is played by artificial
intelligence agents, which perform personalized
content selection based on large-scale data analysis of
user behavior. Algorithmic systems not only predict
users’ future preferences but also actively shape
the informational environment, influencing their
cognitive processes and emotional state. For example,
the recommendation systems of major video-hosting
platforms do not merely reflect content preferences
based on viewing history; they also shape predictable
behavioral patterns, reinforcing prolonged platform
engagement.

Another significant mechanism is the viral spread
of emotionally charged content, which results from
algorithmic prioritization of material that elicits
strong emotional reactions. Research indicates
that negatively valenced content —particularly fear,
anger, and outrage — exhibits significantly higher
virality compared to neutral or positive information.
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This contributes to the formation of emotionally
reinforced cognitive schemas, wherein users are
more likely to engage with content that confirms their
negative expectations about the world. Consequently,
this heightens anxiety levels and fosters cognitive
disorientation, creating a self-reinforcing cycle of
emotional engagement and algorithmic amplification.

Retargeting and behavioral marketing represent
another mechanism contributing to the creation of
closed informational environments. Algorithmically
collected data on users’ interests, prior activity,
and social connections are leveraged to design
personalized advertising campaigns, which in turn
limit the diversity of informational choices. This
process reinforces behavioral stereotypes, where
consumers continuously receive advertising and
informational materials that validate their previous
decisions, thereby constraining their critical
evaluation of alternative options.

Of particular concern is the impact of targeted
informational operations, which are actively utilized
in times of war to manipulate public opinion. In
such contexts, algorithms can function as tools of
informational warfare, shaping highly selective
narratives. This includes the strategic dissemination
of fake news, the amplification of emotionally
charged content, and the use of bot networks to
create the illusion of widespread support for certain
viewpoints. Such operations can reinforce collective
cognitive biases, shift public perception, and erode
trust in official sources of information.

Thus, algorithmic content personalization
mechanisms not only influence how users interact with
content but also shape cognitive and behavioral patterns
with potential implications for personal development
and social interactions. In the context of Internet
addiction, these mechanisms can either exacerbate
problematic digital platform use or be repurposed as
tools for cognitive correction. Future research should
focus on the development of digital hygiene strategies
and regulatory frameworks to mitigate the risks of
cognitive isolation and social polarization.

The digital environment plays a significant role
in social interactions and the formation of self-
perception. The impact of social media and algorithmic
mechanisms on self-esteem and behavioral
patterns is complex and depends on individual user
characteristics, including critical thinking skills and
the ability to reflect on digital content.

One of the key factors influencing self-esteem in
the digital space is social comparison. Algorithmic
mechanisms in social media often promote content that
showcases idealized representations of appearance,
social status, or lifestyle. The selective presentation
of such materials can reshape users’ perceptions of
their own experiences, particularly when viewed in
the context of comparisons with others.
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Additionally, the evaluation of one’s social
significance can be influenced by feedback mechanisms,
such as the number of reactions, comments, or audience
engagement levels. Some studies suggest a potential
link between the frequency of social media use and
feelings of social approval or lack thereof, though
these relationships may vary on an individual basis.

The advancement of digital image processing
technologies and augmented reality allows users to
modify their appearance through filters that smooth
skin, alter facial structure, or add visual effects. While
such tools can be viewed as a form of self-expression,
their widespread use may sometimes impact self-
perception of physical appearance, potentially
reinforcing unrealistic beauty standards.

It can be assumed that the regular use of such
technologies may contribute to changes in self-
perception and the formation of specific beauty
standards, particularly among young individuals
who actively engage with social media as a tool for
self-presentation. At the same time, the impact of
these processes is highly individual and depends on
multiple factors, including critical attitudes toward
digital content and levels of self-confidence.

The digital environment provides opportunities
for self-expression and personal branding, allowing
individuals to curate their online representation. In
this context, social media platforms may encourage
users to consciously shape their public image in
accordance with social expectations.

However, in some cases, a discrepancy may
emerge between real life and an idealized online
persona, creating additional social pressure and
increasing sensitivity to audience reactions. Some
users may feel compelled to maintain a specific
image, requiring constant attention to reputation and
social popularity, which, in turn, may contribute to
elevated stress levels and heightened self-criticism.

Algorithmic systems in the digital space have the
potential to influence body perception, sexual identity,
and mechanisms of self-identification. However,
the nature of this influence is largely dependent on
individual characteristics, a person’s level of critical
thinking, and the context of their interaction with the
digital environment.

On the one hand, digital platforms can enhance the
visibility of diverse identities, support self-expression,
and contribute to the reduction of stigma. On the
other hand, they can also promote the unification of
attractiveness standards, reinforce specific behavioral
models, and intensify social comparison processes.

Personalization algorithms used in social media
and video platforms frequently amplify the themes
with which users interact most often. As a result,
certain beauty standards, behavioral models, and
body ideals may acquire dominant status, shaping
uniform perceptions of bodily aesthetics.
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Some studies suggest that exposure to filtered
content — which often presents idealized or
strategically edited images — can contribute to
distorted body perception. This effect is particularly
pronounced among young individuals, who are still
in the process of identity formation, as well as among
those who are vulnerable to social comparison.

In certain cases, increased focus on physical
appearance in the digital space may correlate with
lower body satisfaction, which, in turn, can affect
health-related behaviors, dietary habits, and levels of
physical activity. However, the degree of this impact
varies among individuals and is strongly influenced
by the context in which digital content is consumed.

Artificial intelligence technologies play a crucial
role in the creation and dissemination of visual
content, influencing the formation of body image,
sexuality, and interpersonal interactions. Algorithms
that determine content popularity can reinforce
specific beauty and sexual behavior trends, which, on
the one hand, increase the mass visibility of particular
idealized representations, but on the other, reduce the
diversity of appearance standards.

It can be hypothesized that the commercialization
of erotic content, particularly through monetization
platforms for private materials, creates incentives to
conform to specific aesthetic and behavioral models, as
these factors directly affect audience engagement levels.
At the same time, the consumption of such content may
contribute to the formation of standardized perceptions of
sexuality, potentially shaping expectations in interpersonal
relationships. The evolution of digital platforms has
facilitated new forms of interaction with sexual content,
including online communities that bring together users
with shared beliefs, preferences, or experiences.

On the one hand, this shift can reduce social
stigmatization, creating a safe space for self-
expression, information-seeking, and discussions
on topics that were previously considered taboo.
On the other hand, intensive interaction with such
content may influence perceptions of normativity and
acceptability of specific sexual attitudes, potentially
reshaping individual identity and behavior.

Thus, internet content functions not only as an
information source but also as a powerful factor
shaping personality traits, behavioral patterns, and
self-identification. Its integration into the digital
environment contributes to transformations in self-
perception, social status, and personal value, while
its commercial exploitation deepens engagement
mechanisms, reinforcing the effects of closed
informational spaces. Future research should focus
on developing digital hygiene strategies to mitigate
the negative impact of personalized content on mental
stability and personal development.

One of the central aspects of internet addiction is
compulsive use of digital platforms, accompanied by
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difficulties in controlling time spent online and the need for
regular interaction with digital content. This phenomenon
can be explained by the action of variable reinforcement
mechanisms, which are actively utilized in social media,
video services, and online games. The reward system,
evaluative feedback, in-game bonuses, and personalized
recommendations sustain continuous engagement. The
lack of clear pattermns in rewards encourages users to
repeat interactions, while social engagement mechanisms,
such as notifications and reminders about others’ activity,
intensify the fear of missing out.

It can be suggested that excessive use of digital
platforms may be linked to difficulties in mood
regulation, where users turn to the Internet as a means
of stress avoidance or instant gratification. This, in
turn, can lead to a decrease in cognitive flexibility and
impulsive behavior, affecting social functioning.

Changes in self-identification may become a
secondary consequence of prolonged interaction
with personalized digital environments. The
Internet environment offers a flexible model of
self-presentation, in which users can consciously or
unconsciously modify their image. This is especially
evident in the context of social media, where users
often create an idealized version of themselves, which
may not align with their real-life characteristics.

Content personalization algorithms contribute
to the reinforcement of certain personality aspects
that receive social approval, while social interaction
mechanisms, including number of followers,
comments, and reactions, can influence self-esteem
and the sense of personal significance. The use of
augmented reality and digital avatars may create
an alternative virtual identity, which is sometimes
perceived as more comfortable than the real one.
As a result, some users may experience cognitive
dissonance between their online persona and their
real “self’, which, under certain conditions, can
reduce the authenticity of self-perception and lead to
increased self-criticism.

Intensive interaction with digital platforms can
also lead to emotional exhaustion, which arises from
information overload and a high level of emotional
engagement. Researchers point out that social
media algorithms and news aggregators prioritize
content that elicits strong emotional reactions.
This may include shocking news or materials that
induce anxiety and outrage, highly emotionally
intense content that spreads rapidly due to viral
dissemination mechanisms, and information flows
with unclear structure, complicating the processing
and organization of information.

Such processes can contribute to a reduction in
cognitive flexibility, manifesting in difficulties with
attention shifting and comprehending information,
overloading working memory, which impairs the
ability to analyze and make decisions, and worsening
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emotional regulation, which may present as increased
irritability or rapid mood swings.

These issues become particularly relevant in crisis
situations, when the consumption of news content
increases significantly, and algorithms promote the
active spread of emotionally charged information.
The contemporary understanding of internet
addiction extends beyond traditional approaches,
which focus primarily on the amount of time spent
online. Researchers now highlight the behavioral
mechanisms that sustain excessive use of the digital
environment, as well as its impact on cognitive,
emotional, and social functioning.

In response to the increasing cognitive and
emotional risks associated with the use of digital
platforms, concepts of internet content regulation
and digital hygiene are actively evolving. However,
these approaches to regulation largely rely on the
same algorithmic mechanisms that have contributed
to information overload and cognitive closure. This
creates the risk of exacerbating the problem rather than
solving it, as content control mechanisms may serve
the commercial or political interests of organizations,
rather than the interests of the users themselves.

Most initiatives aimed at combating the negative
effects of digital technologies focus on restricting
certain types of content and modifying algorithmic
recommendations. However, these same algorithms
have already demonstrated their ability to create
information bubbles and closed environments, making
it impossible to guarantee unbiased information
selection. Software solutions aimed at “digital hygiene”
effectively use selection mechanisms similar to those
that generate the problem of cognitive isolation.

One of the main contradictions in regulation is that
platforms using personalized algorithms gain even
greater opportunities to control information consumption.
The introduction of ‘“ethical algorithmization”
mechanisms could potentially turn into a tool for
censorship, determining which ideas, concepts, and
topics are deemed acceptable for public discourse. At
the same time, controlled restriction of information
flow may not only fail to reduce the problem but may
deepen it, entrenching cognitive distortions and creating
normatively sanctioned information bubbles.

Furthermore, the approach to digital hygiene
often relies on assumptions of rational user behavior,
ignoring the fact that social media algorithms use
principles of neurobiological reinforcement, which act
at the level of automated brain responses. Rather than
teaching users to make mindful content choices, most
digital hygiene recommendations focus on quantitative
restrictions, such as limiting platform usage time or
turning off notifications. However, such measures do
not address the problem of cognitive dependence, as
they fail to consider the motivational mechanisms
behind user behavior in the digital environment.
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Thus, while the concept of digital hygiene is an
important area of research, it remains incomplete due
to its reliance on algorithmic mechanisms, which
are themselves at the core of the problem of internet
addiction in its current understanding.

Conclusions. The phenomenon of internet addiction
has undergone significant transformation, shifting away
from the traditional view of it as a disorder based solely
on excessive internet use. Modern approaches consider
this phenomenon through the lens of user engagement
mechanisms, algorithmically modified behavioral
patterns, and digital content typology. The focus is on
how the digital environment affects self-regulation
processes, the formation of habits, and social interaction.

Algorithmic content personalization, the echo
chamber effect, filter bubbles, commercial gamification,
and behavioral marketing are key mechanisms that
help retain users in the digital space and can contribute
to cognitive isolation. Formats and types of content
that activate social comparison, increase attention to
sexualized materials, exploit emotional extremes, or
utilize commercial attention retention mechanisms
have a significant impact on behavioral and personality
changes. Further research in this area should focus on
studying the specific impact of these mechanisms on
mental health and social adaptation of users.

The main risks associated with internet addiction
include the development of compulsive behavior,
changes in personal identity, and cognitive-emotional
exhaustion. Compulsive use of digital platforms
is shaped by algorithmic engagement mechanisms
that stimulate cycles of repeated interaction and
reinforcement. Changes in self-perception may
manifest through the formation of a digital self-image,
which in certain cases may conflict with real-life self-
presentation, increasing social uncertainty. Continuous
information stimulation and integration into the digital
environment can contribute to cognitive and emotional
exhaustion, expressed in reduced cognitive flexibility,
increased fatigue, and the blurring of boundaries
between real and virtual experiences.

Future research on the phenomenon of internet
addiction should focus on a multidimensional analysis
of the impact of digital technologies on the cognitive,
emotional, and behavioral aspects of personality.
It is necessary to further refine the mechanisms of
algorithmic user engagement, their role in forming
compulsive behavior, and their influence on self-
identity transformation. A particularly relevant area
of study is the long-term psychological effects of
personalized content consumption, including the
development of anxiety disorders, depression, and
social isolation. An important direction remains the
analysis of digital hygiene strategies that consider
not only quantitative aspects of internet use but
also qualitative parameters of content consumption,
algorithmic recommendations, and social interactions.

ISSN 2310-4368



10.

I1.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

167

BIBLIOGRAPHY
Andrew R., Tiggemann M., Clark L. The protective role of body appreciation against media-induced body
dissatisfaction. Body Image. 2015. Vol. 15. P. 98-104. DOI: 10.1016/j.bodyim.2015.07.005
Cerniglia L., Zoratto F., Cimino S., Laviola G., Ammaniti M., Adriani W. Internet addiction in adoles-
cence: Neurobiological, psychosocial, and clinical issues // Neuroscience & Biobehavioral Reviews. 2017.
Vol. 76, Pt A. P. 174-184. DOI: 10.1016/j.neubiorev.2016.12.024
Chugunov V.V., Gorodokin A.D., Skripnik A.S. Motivational patterns of internet addiction in members
of anonymous online communities. Ukrainskyi Visnyk Psykhonevrolohii. 2016. Vol. 24, No. 3. P. 74-76.
Chung S., Lee J., Lee H. K. Personal Factors, Internet Characteristics, and Environmental Factors Contrib-
uting to Adolescent Internet Addiction: A Public Health Perspective. International Journal of Environmen-
tal Research and Public Health. 2019. Vol. 16, No. 23. P. 4635. DOI: 10.3390/ijerph16234635
Germani A., Lopez A., Martini E., Cicchella S., De Fortuna A. M., Dragone M., Pizzini B., Troisi G.,
De Luca Picione R. The Relationships between Compulsive Internet Use, Alexithymia, and Dissociation:
Gender Differences among Italian Adolescents. International Journal of Environmental Research and
Public Health. 2023. Vol. 20, No. 14. P. 6431. DOI: 10.3390/ijerph20146431
Jaspal R., Nerlich B. Social representations, identity threat, and coping amid COVID-1. Psychological
Trauma: Theory, Research, Practice, and Policy. 2020. Vol. 12, S1. P. S249-S251.
JoY.S.,Bhang S. Y., Choi J. S., Lee H. K., Lee S. Y., Kweon Y. S. Clinical Characteristics of Diagnosis
for Internet Gaming Disorder: Comparison of DSM-5 IGD and ICD-11 GD Diagnosis. Journal of Clinical
Medicine. 2019. Vol. 8, No. 7. P. 945. DOI: 10.3390/jcm8070945
Jorgenson A. G., Hsiao R. C., Yen C. F. Internet addiction and other behavioral addictions. Child
and Adolescent Psychiatric Clinics of North America. 2016. Vol. 25, No. 3. P. 509-520. DOI:
10.1016/j.chc.2016.03.004
Kallai J., Rozsa S., Hupuczi E., Hargitai R., Birkas B., Hartung I., Martin L., Herold R., Simon M. Cog-
nitive fusion and affective isolation: Blurred self-concept and empathy deficits in schizotypy. Psychiatry
Research. 2019. Vol. 271. P. 178-186.
Latikka R., Koivula A., Oksa R., Savela N., Oksanen A. Loneliness and psychological distress before
and during the COVID-19 pandemic: Relationships with social media identity bubbles. Social Science &
Medicine. 2022. Vol. 293. P. 114674.
Li S., Ren P, Chiu M. M., Wang C., Lei H. The Relationship Between Self-Control and Internet Addiction
Among Students: A Meta-Analysis. Frontiers in Psychology. 2021. Vol. 12. P. 735755. DOI: 10.3389/
fpsyg.2021.735755
LiY. Y, Sun Y, Meng S. Q., Bao Y. P,, Cheng J. L., Chang X. W., et al. Internet addiction increases in
the general population during COVID-19: Evidence from China. American Journal of Addiction. 2021.
Vol. 30, No. 4. P. 389-397. DOI: 10.1111/ajad.13156
Mills J. S., Minister C., Samson L. Enriching sociocultural perspectives on the effects of idealized body
norms: Integrating shame, positive body image, and self-compassion. Frontiers in Psychology. 2022.
Vol. 13. P. 983534. DOI: 10.3389/fpsyg.2022.983534
Rodgers R. F., Laveway K., Campos P., de Carvalho P. H. B. Body image as a global mental health
concern. Global Mental Health (Cambridge, England). 2023. Vol. 10. P. €9. DOI: 10.1017/gmh.2023.2
Valkenburg P. M., Peter J. Adolescents’ identity experiments on the Internet: Consequences for social com-
petence and self-concept unity. Communication Research. 2008. Vol. 35, No. 2. P. 208-231.
Wang Y., Zeng Y. Relationship between loneliness and internet addiction: a meta-analysis. BMC Public
Health. 2024. Vol. 24, No. 1. P. 858. DOI: 10.1186/512889-024-18366-4
Weinstein A., Lejoyeux M. Internet addiction or excessive internet use. American Journal of Drug
and Alcohol Abuse. 2010. Vol. 36, No. 5. P. 277-283. DOI: 10.3109/00952990.2010.491880
Young K. S. Caught in the Net: How to Recognize the Signs of Internet Addiction and a Winning Strategy
for Recovery. New York : John Wiley & Sons, Inc., 1998.
Yriox U.I., Topogokun A.[l. CamonpuanHEHHBIE ICUXHUYECKUE PACCTPOUCTBA ATIOXH IMI00aNBHOM UHTEP-
HET-KOMMYHHUKauu. Menuko-puinoco)ckuil acniext. [umespamuena aHmpononozis: meouxo-@inocogp-
coxuti oicypuan. 2018. Ne 2(32). C. 9-12.
Yriox U.I., Toponokin A./l. KoHientyanbHO-CTHIUCTHYSCKUAN aHAJIU3 JTUCTAHIIMPOBAHHOTO POTH3MA.
Menuko-¢punocopckuil actekt. [nmeepamuena anmponono2isa: meouxo-pinocogpcvruil scyprar. 2018.
Ne 1(31). C. 9—15. URL: http://dspace.zsmu.edu.ua/handle/123456789/8191
Jlo mpobnemu cucTemaru3allii MexaHi3MiB BUKPUBJICHHS camoigeHTH(]ikaimii Ha T COliaidbHOI 130-
il B Ykpaini. JKypuan cyuacnoi ncuxonoeii /| H.®. llepuenko Ta in. 2023. Ne 3. C. 55-63. DOLI:
10.26661/2310-4368/2023-3-7

Journal of modern psychology Ne 1 (36), 2025 ISSN 2310-4368



168

10.

I1.

12.

13.

14.

15.

16.

17.

18.

19.

20.

REFERENCES
Andrew, R., Tiggemann, M., & Clark, L. (2015). The protective role of body appreciation against media-in-
duced body dissatisfaction. Body image, 15, 98—104. https://doi.org/10.1016/j.bodyim.2015.07.005
Cerniglia, L., Zoratto, F., Cimino, S., Laviola, G., Ammaniti, M., & Adriani, W. (2017). Internet addic-
tion in adolescence: Neurobiological, psychosocial, and clinical issues. Neuroscience & Biobehavioral
Reviews, 76(Pt A), 174—184. https://doi.org/10.1016/j.neubiorev.2016.12.024
Chugunov, V. V., Gorodokin, A. D., & Skripnik, A. S. (2016). Motivational patterns of internet addiction in
members of anonymous online communities. Ukrainskyi Visnyk Psykhonevrolohii, 24(3), 74-76.
Chung, S., Lee, J., & Lee, H. K. (2019). Personal Factors, Internet Characteristics, and Environmental
Factors Contributing to Adolescent Internet Addiction: A Public Health Perspective. International journal
of environmental research and public health, 16(23), 4635. https://doi.org/10.3390/ijerph16234635
Germani, A., Lopez, A., Martini, E., Cicchella, S., De Fortuna, A. M., Dragone, M., Pizzini, B., Troisi,
G., & De Luca Picione, R. (2023). The Relationships between Compulsive Internet Use, Alexithymia,
and Dissociation: Gender Differences among Italian Adolescents. International journal of environmental
research and public health, 20(14), 643 1. https://doi.org/10.3390/ijerph20146431
Jaspal, R., & Nerlich, B. (2020). Social representations, identity threat, and coping amid COVID-19. Psy-
chological Trauma: Theory, Research, Practice, and Policy, 12(S1), S249-S251.
Jo,Y.S.,Bhang, S. Y., Choi, J. S., Lee, H. K., Lee, S. Y., & Kweon, Y. S. (2019). Clinical Characteristics of
Diagnosis for Internet Gaming Disorder: Comparison of DSM-5 IGD and ICD-11 GD Diagnosis. Journal
of clinical medicine, 8(7), 945. https://doi.org/10.3390/jcm8070945
Jorgenson, A. G., Hsiao, R. C., & Yen, C. F. (2016). Internet addiction and other behavioral addictions.
Child and Adolescent Psychiatric Clinics of North America, 25(3), 509-520. https://doi.org/10.1016/j.
chc.2016.03.004
Kallai, J., Rozsa, S., Hupuczi, E., Hargitai, R., Birkas, B., Hartung, 1., Martin, L., Herold, R., & Simon, M.
(2019). Cognitive fusion and affective isolation: Blurred self-concept and empathy deficits in schizotypy.
Psychiatry Research, 271, 178-186.
Latikka, R., Koivula, A., Oksa, R., Savela, N., & Oksanen, A. (2022). Loneliness and psychological dis-
tress before and during the COVID-19 pandemic: Relationships with social media identity bubbles. Socia/
Science & Medicine, 293, 114674.
Li, S., Ren, P, Chiu, M. M., Wang, C., & Lei, H. (2021). The Relationship Between Self-Con-
trol and Internet Addiction Among Students: A Meta-Analysis. Frontiers in psychology, 12, 735755.
https://doi.org/10.3389/fpsyg.2021.735755
Li, Y. Y, Sun, Y., Meng, S. Q., Bao, Y. P, Cheng, J. L., Chang, X. W, et al. (2021). Internet addic-
tion increases in the general population during COVID-19: Evidence from China. American Journal
of Addiction, 30(4), 389-397. https://doi.org/10.1111/ajad.13156
Mills, J. S., Minister, C., & Samson, L. (2022). Enriching sociocultural perspectives on the effects of ide-
alized body norms: Integrating shame, positive body image, and self-compassion. Frontiers in psychology,
13, 983534, https://doi.org/10.3389/fpsyg.2022.983534
Rodgers, R. F., Laveway, K., Campos, P., & de Carvalho, P. H. B. (2023). Body image as a global mental
health concern. Global mental health (Cambridge, England), 10, €9. https://doi.org/10.1017/gmh.2023.2
Valkenburg, P. M., & Peter, J. (2008). Adolescents’ identity experiments on the Internet: Consequences for
social competence and self-concept unity. Communication Research, 35(2), 208-231.
Wang, Y., & Zeng, Y. (2024). Relationship between loneliness and internet addiction: a meta-analysis.
BMC public health, 24(1), 858. https://doi.org/10.1186/s12889-024-18366-4
Weinstein, A., & Lejoyeux, M. (2010). Internet addiction or excessive internet use. American Journal
of Drug and Alcohol Abuse, 36(5), 277-283. https://doi.org/10.3109/00952990.2010.491880
Young, K. S. (1998). Caught in the Net: How to Recognize the Signs of Internet Addiction and a Winning
Strategy for Recovery. New York: John Wiley & Sons, Inc.
Utiuzh, I. H., & Horodokin, A. D. (2018). Self-induced mental disorders in the era of global Internet communi-
cation: A medico-philosophical aspect [Samoprychyneni psykhichni rozlady epokhy hlobalnoi internet-komu-
nikatsii. Medyko-filosofskyi aspekt]. Integrative Anthropology: Medical-Philosophical Journal, 2(32), 9—12.
Utiuzh, I. H., & Horodokin, A. D. (2018). Conceptual and stylistic analysis of distanced eroticism:
A medico-philosophical aspect [Kontseptualno-stylistychnyi analiz dystantsiovanoho erotyzmu.
Medyko-filosofskyi aspekt]. Integrative Anthropology: Medical-Philosophical Journal, 1(31), 9-15.
http://dspace.zsmu.edu.ua/handle/123456789/8191

XKypnan cygacHoi nicuxomorii Ne 1 (36), 2025 ISSN 2310-4368



169

21. Shevchenko, N. F., Dioma, 1. S., Chugunov, V. V., Stolyarenko, A. M., & Horodokin, A. D. (2023).
On the problem of systematizing the mechanisms of self-identity distortion in the context of social isolation
in Ukraine [Do problemy systematyzatsii mekhanizmiv vykryvlennia samoidentyfikatsii natli sotsialnoi izo-
liatsii v Ukraini]. Journal of Modern Psychology, (3), 55—63. https://doi.org/10.26661/2310-4368/2023-3-7

Journal of modern psychology Ne 1 (36), 2025 ISSN 2310-4368



