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The article examines the theoretical and practical aspects of the creative industry
in Ukraine. The main characteristics and trends of creative industries in Ukraine
are analyzed. It was analyzed that there are a number of groups in the sector of
cultural industries, such as: advertising, architecture, art and antique market, crafts,
design, fashion, film and video production, programming, including the creation of
entertainment and interactive programs and computer toys, music, performing arts,
publishing, TV, radio and Internet broadcasts. The types of activities of cultural
industries have been clarified. It has been investigated that the national bureau of
the EU program «Creative Europe» in Ukraine announced a series of webinars
dedicated to the competitions of the new EU program «Creative Europe» 2021-
2027, which highlights 12 sectors of cultural and creative industries. Methods of
development of creative industries in post-war Ukraine are predicted.
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Kurouosi cioBa:

KpeaTHBHI IHIYCTpii, MiCIsIBOEHHA
VYkpaiHa, CeKTOp, BUIN
KYJABTYpPHHX 1HIYCTpPii.

VY crarTi po3mISHYTO TEOPETHYHI Ta MPAKTHYHI acleKTH KpeaTWuBHI 1HIyCTpil
B Ykpaini. IIpoaHanizoBaHO OCHOBHI XapaKTEPUCTHKH 1 TPEHIN KpPEaTUBHHUX
igycTpift B Ykpaini. I[IpoananizoBaHo, IO iCHYIOTh y CEKTOpI KYIBTypHHX
IHAYCTPIf psA TPYI, Taki SK: pekiaMa, apXiTeKTypa, XyAoKHIl Ta aHTHUKBapHHUN
PUHOK, pemecia, au3ailH, MOAa, BHUPOOHUITBO KiHO- Ta BiACONMPOAYKIIii,
NpOrpaMyBaHHS, B TOM YHCII CTBOPEHHS pPO3BAXKAJIBHUX Ta IHTEPAKTUBHUX
IporpaM 1 KOMIT IOTEpHHX Irpaliok, My3uKa, BUKOHABUI MHCTELTBA, BUIaBHHYA
cmpaBa, Teine-, pamio- Ta [HTepHET- TpaHCHAIMil. 3’SICOBaHO BUAW HisUTBHOCTI
KyIBTypHHUX iHOYCTpidd. JlocmimkeHo, M0 HamioHambHEe Oropo mporpamu €C
«KpeatnBra €Bponma» B VYkpaiHi B aHOHCi cepii BeOiHapiB, HPUCBIYCHUX
KoHKypcaMm HoBoi mporpamu €C «Kpeatusaa €Bpomay 2021-2027, sixa Buminsge
12 cekTopiB KylbTypHHX Ta KpeaTWBHHX iHAycTpiil. [IpoaHarnizoBaHo cyuacHuit
CTaH KpeaTHMBHUX IHIYCTpiil B mepioa BoeHHOro craHy. [IporHo3oBaHO MeTOnM
PO3BUTKY KPEaTUBHHX IHAYCTpiH B MICIABOEHHIN YKpaiHi.

Formulation of the problem

During the last decade, creative (cultural) industries
have been the driver of economic growth. The formation
and development of this sector has been successfully inte-
grated into the economic strategies of post-industrial coun-
tries as a key issue, and its great economic potential has
been recognized by the Council of Europe, UNCTAD, the
World Bank, the OECD, etc.

Ukraine has powerful creative and intellectual
resources, which are the main condition for the devel-
opment of the creative sector of the economy. However,

the development of creative industries in our country is
very slow due to the lack of strategic vision and systemic
transformations in the social and humanitarian spheres.
As a result, the cross-border movement of cultural and
creative products slows down and unused opportunities
are created for the socio-economic growth of the national
economy.

Analysis of recent research and publications

Various aspects of the theoretical and practical charac-
teristics of the creative industries and the creative economy
have been radically analyzed by various scholars over the
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past few years. R. Florida, J. Hawkins, H. Antti, G. Khar-
lamova, O. Humenna. The creative economy of Ukraine
consists of researchers from various fields of economy,
entrepreneurship, marketing, tourism, architecture, design,
art and cities. The prospects for the development of the
creative economy in Ukraine are determined as follows.
I. Skavronska, Yu.A. Ushkarenka, V. Chmut, A. Sinyak-
ova, L. Fedulova, 1. Parkhomenko, and others. K. Lopukh
and K. Mkuha paid attention to the issue of the impact of
the pandemic on creative industries.

Objectives of the article

The purpose of the article is to study the theoretical and
practical aspects of the concept of “creative industries”. To
analyze the types and functions of creative industries in
Ukraine. To investigate the peculiarities of creative indus-
tries during the war period. Identify the features of the
development of creative industries in the post-war period.

Presenting main material

The commercial and industrial production sectors are
involved in the creation of new cultural contributions
through creativity, skills and talent. Various definitions
include: art, music, film, performing arts and games;
architecture, design, designer fashion and crafts; books,
publishing and software; television and radio; advertising
and public relations. It is often synonymous with cultural
industries [1,2].

Creative industries are a list of types of economic
activity that have the potential to create added value and
employment through cultural (artistic) and creative expres-
sion, and their products and services are the result of crea-
tivity, skills and talents of individuals [4].
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Cultural and creative industries, on the other hand, involve
a focus on the later stages of the value chain, including the
production and distribution stages of industrial and manufac-
turing operations. Creative industries are seen as increasingly
important to economic well-being, with proponents suggest-
ing that “human creativity is a major economic resource” and
that “twenty-first century industries will increasingly depend
on the generation of knowledge through creativity and inno-
vation”, (fig.1) shows the types of cultural industries [6].

The cultural and creative sectors are important for ensur-
ing the continuous development of societies and are at the
heart of the creative economy. Science-intensive and based
on individual creativity and talent, they create significant eco-
nomic wealth. More importantly, they are crucial to a shared
sense of European identity, culture and values. Economically,
they show above-average growth and create jobs — especially
for young people — while strengthening social cohesion.

The main characteristics and trends of the development
of creative industries:

1. Indicators of the transition from the information age
to the conceptual age, where the main value is ideas (con-
cepts) [5].

2. Creative industries are most vividly and effectively
manifested in a specific urban environment. In other words,
they are an urban phenomenon.

3. It blurs the boundaries between science and art, cre-
ativity and innovation, and countries.

4. Cities that actively use creative industries today have
sought to capitalize on their uniqueness for at least a gen-
eration.

5. Culture and creativity, kindness and intelligence,
atmosphere and human warmth are the resources that feed
creative industries.

Figure 1 — Types of cultural industries

Source: compiled by the author based on [3]
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6. Fast and free access to the Internet guarantees access
to huge amounts of information and its exchange.

7. Design and architecture full of creativity, conveni-
ence and innovation.

8. Dependence on small and medium-sized enterprises,
and not on large corporations.

9. Openness and warmth of public space.

10. Organic cultural and ethnic diversity, which enables
the creation of new and unique ideas and worldviews.

There are many groups in the cultural industries sector:
advertising, architecture, art and antique markets, crafts,
design, fashion, film and video production, entertainment
and software production, including interactive software
and computer toy production, music, performing arts, pub-
lishing, television, radio and Internet broadcasting [5].

Cultural industries include the following activities:
Audiovisual creativity (film, television, radio, new media,
music), tourism, sports, books and publishing, heritage
(museums, libraries, archives, historic environments),
performing arts (theatre, performance, dances), visual arts
(galleries, architecture, design, crafts) [6].

Wartime makes special demands on creative indus-
tries, which sharply limit their potential. It is important
that creative businesses are not tied to a specific location,
as there is always a need to relocate in wartime. During
the war, creative industries suffered such negative conse-
quences as the departure of talented personnel, reduced
funding, reduced demand for cultural goods and services,
and disruption of supply chains. The state budget allocated
for culture in peacetime is now used to support the Armed
Forces of Ukraine. However, it is worth noting that crea-
tive industries could become a key mechanism for the post-
war recovery of Ukraine.

Many entrepreneurs continue to work and export cre-
ative products, supporting the national economy. Creative
professionals organized a number of volunteer activities
to support the army, citizens in liberated territories and
internally displaced persons. In this extremely difficult sit-
uation, effective interaction with cultural actors requires a
deep understanding of their internal situation and the spe-
cifics of their response to challenges [7].

Russia’s large-scale invasion of Ukraine led to an out-
flow of human resources, economic decline and a decrease
in the solvency of citizens. Such a situation, of course,
intensified the exit of creative people to the markets of the
USA, Europe, Asia and the Middle East due to the geo-
graphical dispersion of Ukrainians.

According to a survey conducted by the Ukrainian Cul-
tural Foundation (UCF), about 20% of representatives of
the cultural and creative industry are currently abroad [8].

The Ukrainian creative industry itself has also shrunk
by 40% during the conflict on its territory. Thus, 37% of
workers in the creative industries lost their jobs or did not
receive wages during the war. 39% of creative businesses
experienced a drop in orders and sales, and a quarter of cre-
ative businesses experienced a drop in sales of more than
90%. And, unfortunately, given the ongoing war on the ter-
ritory of Ukraine, these numbers are expected to be even
higher. Creative industries face interruptions in the sup-
ply and demand chain, a decrease in internal and external
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orders due to the security situation, job losses, damage
to production facilities, migration of human resources
abroad, and a decrease in the quality of education in this
sector [11].

In pre-war Ukraine, this sector was estimated at 4% of
GDP (the overall indicator of the creative economy was
7.5% of GDP). The number of employed was estimated
at 0.35 million. This is one of the few sectors where the
number of employees has increased in recent years. For-
eign partners and journalists have repeatedly turned to cul-
ture and creative people in order to get an idea and a clear
narrative about what is happening in Ukraine at a particular
moment in time. In the first half of this year, the attention
of the foreign audience was focused on projects produced
by Ukrainians. The question now is how to turn the excite-
ment caused by the war into organized cooperation.

The mission of creative industries is to show foreigners
not only war, but also that we are a talented and progres-
sive country. Moreover, creative industries that are cur-
rently working with foreign partners can have a positive
impact on the country’s overall business climate and the
attractiveness of doing business. Many professionals who
have lost their jobs due to the war are looking for oppor-
tunities to work remotely and often associate their future
careers with creative industries (digital design, IT, digital
marketing, SMM, etc.).

Today, new ones appear at the intersection of old fields,
for example, rehabilitation art and digital technologies
in choreography. More and more investors support such
projects, but there are still few examples of successful
cross-sectoral cooperation. During full-scale hostilities,
online communication has grown significantly and sup-
planted offline networks. However, Internet users, tired of
the constant flow of information, often ignore messages
from strangers. Therefore, in order to establish new con-
tacts, it is necessary to attend contextual or permanent
online events in which people from various creative sectors
participate [12]. Despite the general economic crisis, the
need for competent workers still exists.

However, companies are often unable to fill vacancies
due to a large gap between required and available special-
ists. Therefore, it is important to understand what skills are
currently lacking in the creative industries market, where
to find them and invest in training. Multidisciplinarity is
highly valued in creative industries. The labor market is
increasingly in need of professionals who can successfully
combine different skills. This allows them to work at the
intersection of different disciplines and respond to changes
more quickly. Therefore, today you need to develop sev-
eral areas at once and use this knowledge in your work.
Today, creative people in Ukraine actively support the
fight against Russia financially and participate in volun-
teer work. However, volunteering and philanthropy require
long-term commitment and, therefore, the right allocation
of time and resources [6].

Giving part of your time to charity should be sustaina-
ble and should not harm the people they support. The same
applies to volunteering: it is better to do it regularly, even if
it takes a third of your time, than to quickly exhaust energy
during busy periods of work: the ability to teach and learn
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from colleagues and share your experience with others;
the ability to draw conclusions from one’s work and solve
complex tasks; the ability to use new technologies in one’s
work; empathy and emotional intelligence; leadership and
initiative; stress resistance and vitality; shooting skills.
How to stop volunteering [6].

Conclusions

Creative sector, creative industries — a part of the mar-
ket, created by entities that carry out business activities
related to culture and technologies, combining artistic
activity with entrepreneurship.
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There are thirteen industries that make up the creative
sector: advertising, architecture, art and antiques, crafts,
design, fashion, film, video games, music, performing arts,
publishing, software, radio and television.

Russia’s large-scale invasion of Ukraine led to an out-
flow of human resources, economic decline and a decrease
in the solvency of citizens. Such a situation, of course,
intensified the exit of creative people to the markets of the
USA, Europe, Asia and the Middle East due to the geo-
graphical dispersion of Ukrainians. Giving part of your
time to charity should be sustainable and should not harm
the people they support.
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