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Globalization processes penetrate absolutely all spheres and branches of the
economy. The tourism industry is no exception. Thanks to globalization, tourism
received a significant impetus for development and diversification. However, the
impact of globalization on this branch of the economy is not unambiguous. In
this article, a lot of attention is paid to the identification of positive and negative
manifestations of globalization for the development of the tourism industry.
Thus, among the factors of the positive impact of globalization on tourism, the
following are highlighted: information revolution, unlimited access to information;
development of international transportation; international competition; changes in
the social structure. It has been established that the following manifestations have
anegative impact on tourism: terrorism, pandemics, wars; loss of cultural identity;
growing inequality between the poor and the rich; bankruptcy of local businesses.
In addition, the parallel influence of tourism on globalization processes is
determined. It was found that tourism can contribute to the spread of ideas for
universal reconciliation, the perception of human diversity; tourism creates new
jobs and gives the poorest countries the opportunity to develop; promotes the
spread of ideas of deindustrialization. However, in places where tourists gather,
environmental problems are becoming more acute, there is a certain monetization
of cultural values and revenues from tourism are not always directed to the
development of local communities.

The directions in which tourism can develop in Ukraine after the end of hostilities
are presented, taking into account globalization challenges and prospects.

MIXKHAPOJHUM TYPU3M TA TVIOBAJII3AIIIS:
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Kuarouogi ciioBa:
MixHapOIHUH TypHU3M,
T'mo6Gamnizanis, BzaemMo3B’s130K,
B3aemo3anexHicTh,
Iepcnextusu, COVID-2019,
MixHapoIHA €KOHOMIKA,
Po3Butok, Ykpaina.

I'moGanizamiiiHi mporiecy NpOHU3YIOTh A0COIIOTHO BCi chepy Ta ramysi eKOHOMIKH.
Typuctnuna iHAYCTpis He € BUKIIOYCHHAM. CaMe 3aBISIKH II00alizalii TypusM
OTpPHMaB CyTTEBHH IOINITOBX JJIS PO3BUTKY Ta muBepcudikamii. [Ipore BmimuB
1o0atizallii Ha 110 rajy3b CKOHOMIKH HE € OMHO3HAYHKUM. Y JaHii cTarti 6araro
yBard MpHUILJICHO BHUSBJICHHIO MO3UTHBHUX Ta HEraTHBHUX IMPOSBIB TiIoOaizamii
JUISL PO3BUTKY TYPUCTHYHOI IHAYCTPii.

Tak, cepesl YMHHUKIB MO3UTHBHOTO BIUIMBY IoOaiizarlii Ha Typu3M BHIIJICHI:
iH(popMamiiiHa PEBONIOMLISA, MBUAKICTh Ta BIACYTHICTP OOMEXEHh B OTPHUMAaHHI
iH(opMaIii; pO3BUTOK Ta AOCTYIHICTH MIBUAKICHOTO TPOMAJICBKOTO TPAHCIIOPTY;
MDKHApOJIHA KOHKYpEHIlisl; 3MIHM Y COILIajbHId CTPYKTypl HaceleHHS.
BcTaHoBiI€HO, 110 HEraTHBHUWII BIUIMB Ha TYpU3M MalOTh TaKi Iio0OajizauiiiHi
MPOSIBH: TEPOPH3M, MaHAEMii, BIfHM Ta IHII AacleKTH, MO IMEPEUIKOKAIThH
0e3reyHOMY TIEpecyBaHHIO TYpPHUCTIB MDK KpailHamH; BTpara KyJIbTYpHOI
IICHTUYHOCTI 4Yepe3 HaAMIpHY BECTHPHATI3AIlI0; 3POCTaHHS HEPIBHOCTI MiX
OimHMME Ta OaraTWMU MPOIIapKaMH HaceJeHHsS; OaHKPYyTyBaHHS IpeICTaBHUKIB
MICIICBOTO ITiAIPHEMHUIITBA.
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KpiMm TOTO, BH3HAaueHO mNapaielbHUN BIUIMB TYpHU3My Ha TDIIoOami3alliiai
npouecu. BusiBieHo, o camMe TypH3M MOXKE CIPUSTH IOMIUPEHHIO ifei 1o
BCE3araJbHOIO NPUMHUPEHHS, CIPUHHATTS JIFOACHKOIO PI3HOMAHITTS; SK Taiy3b
€KOHOMIKH TYPU3M CTBOPIOE HOBI po00Yl MicCIlsl Ta Ja€ MOXKJIMBICTh PO3BUBATUCS
HAMOIHIIINM KpaiHaM; CIpUsE MOIIMPEHHIO iel aeinaycTpiamizamii. OnHak, y
MICIISIX CKYITUSHHS TYPHCTIB 3aroCTPIOIOTHCS €KOJIOTIUHI Tpo0IeMu, BiiOyBaeThCs
MIeBHA JCTrPajallis Ta MOHETH3ALlsl KYIbTYPHHX LIHHOCTEH; a TOXOIH Bill TypU3MY
HE 3aBXKIH CIPSIMOBYIOTHCS Ha PO3BUTOK MiCIIEBUX IPOMaJ.

IIpencraBneHo HampsMH, B SKAX MOXKE pPO3BHBATUCS Typu3M B YKpaiHi 1O
3aBEpLICHHIO BIMCHKOBUX il 3 ypaxyBaHHsSM DioOalizalliiHUX BUKJIUKIB Ta

MEPCICKTUB.

Statement of the problem

On the one hand, international tourism and globalisa-
tion are closely related and interdependent phenomena.
Today, international tourism is growing rapidly under
the influence of globalisation and is becoming one of the
most important factors that determine economic growth,
increase the country’s competitiveness in the global mar-
ket, and improve the welfare of the population. Tourism
is a service industry, and the development of the inter-
national services market is one of the manifestations of
globalisation.

On the other hand, in the conditions of pandemic and
post-pandemic world, the study of threats to tourism devel-
opment, the analysis of the current state and prospects of
globalization challenges especially in the context of the
global confrontation becomes more important.

Analysis of recent studies and publications

The issues of the impact of globalization on various
aspects of the economic development of countries and the
world, have always attracted the interest of scientists.

The essence of globalization as a special process and
phenomenon that has covered the whole world is consid-
ered in detail in scientific journals [1-2], encyclopaedias
and scientific works [3].

Researchers such as Pavlovic N., Westcott M., Ander-
son W., Brelik A., Dwyer L. and others studied intercon-
nections and interdependences between globalization and
tourism development highlighting positive and negative
manifestations in their scientific works [4-7]. However,
their developments need further systematization and gen-
eralization.

In addition, today it is necessary to highlight the
key directions of the tourism industry development in
Ukraine, which could take globalization challenges and
prospects into account as much as possible. Also, the
issue of determining the consequences of Russian mili-
tary aggression for the national tourism industry remains
unexplored.

Objectives of the article

The purpose of the article is to highlight the interde-
pendence and interconnection between the development of
international tourism and globalization, to outline the key
directions in which tourism can develop in Ukraine after
the end of hostilities, taking into account globalization
challenges and prospects.
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The main material of research

The term globalization appeared in the 1980s and
immediately became one of the most popular and used
in the world. Consider the term “globalisation” in more
detail. According to the IMF team, the term globalisation
is a historical process resulting from human innovation
and technological progress. It is the result of the grow-
ing integration of economies around the world, especially
through the cross-border movement of goods, services, and
capital. The term is often used to refer to the cross-border
movement of human resources (labour) and knowledge
(technology). There are also broader cultural, political
and environmental dimensions of globalisation [1, p. 2].
The Economic Encyclopaedia states that globalisation is
a category that reflects the process of exchange of goods,
services, capital and labour that transcends state borders
and, since the 60s of the twentieth century, has taken the
form of a constant and steady growth of the international
intertwining of national economies.

Investigating the essence of globalization in previous
works [3, p. 135], we believed that globalization can lead
to the creation of a homogeneous economic world order.
Taking into account the current trends and peculiarities of
the world economy development, we believe that the pre-
viously proposed definition needs adaptation. Therefore,
we will define globalization as a comprehensive objective
process of blurring and erasing borders in all spheres of
social life, as a result of searching the most effective use of
the productive forces, which leads to the transformation of
the world community into an integrated system of informa-
tion-technological, financial-economic, socio-political and
socio-cultural interrelationships and interdependencies, the
result of which is the permanent modification of the world
order.

The international services market is one of the mani-
festations of globalisation. At the present stage of develop-
ment, the world economy is characterised by the predomi-
nance of the service sector both in the structure of national
production in most countries and in the system of interna-
tional economic relations.

Travel services or international tourism are among the
most popular services in international trade. Tourist ser-
vices include: tourist accommodation services; services
for the movement of tourists to the destination country and
within the country by various means of transport; services
for providing tourists with food; services aimed at meeting
the cultural needs of tourists; services aimed at meeting the
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business interests of tourists (participation in congresses,
scientific conferences, exhibitions and fairs); services of
trade enterprises (sale of souvenirs, gifts, etc.); services for
processing documentation (passports, visas, etc.) [8].

The last quarter of the XX century and the beginning
of the XXI century were marked by the accelerated devel-
opment of tourism, which turned it into a global phenome-
non in terms of mass, forms and technologies of recreation.
Despite its global scope, tourism has remained regional and
national in its content. The global tourism industry, offering
unified recreation and service systems, exploits regional
natural differences and the national and cultural identity of
ethnic groups and local communities, which in many cases
becomes the main motive for travel. In the world economic
practice, it is difficult to find another type of productive
activity that simultaneously contributes to the globalisation
of the economy and regional development [9].

Over the past decade, the global tourism market has
been showing steady growth of 3 to 7% annually. It should
be noted that during 2020-2023, the COVID-2019 pan-
demic was a major factor influencing the international
travel market, which led to a drop in demand for travel
products around the world.

Although the pandemic has had a significant impact
on the tourism industry, and the issues of restoring and
reforming tourism services are still relevant, the industry is
looking for innovative approaches to adapt to new realities.

If we consider the “presence” of globalisation in the
tourism market, it is characterised by a permanent change
of technologies, internationalisation of business activity,
modernisation of transport infrastructure, etc.

Due to globalisation, tourism companies can save on the
production of tourism products by standardising goods and
services, as well as take advantage of global marketing.

In addition, globalisation is also reflected in the inter-
nationalisation of business, which is an important charac-
teristic. One of the reasons for the internationalisation of
the tourism sector is the peculiarity of the tourism product,
which includes a range of services provided to tourists and
often consumed abroad.

Global tourism associations are formed through the
merging, purchasing and takeover of tourism organisa-
tions. In many countries, there is a global division of the
market through the acquisition of companies. The tourism
industry, as well as other industries, is characterised by the
expansion of the process of concentration of enterprises
beyond national borders through the creation of transna-
tional corporations.

Global integrated hotel chains are a vivid example of
the creation of transnational corporations (MNC) in the
tourism business. When joining international chains, hotels
take measures to increase their competitiveness. These
well-known corporations have developed rules and stand-
ards that ensure a unique style and scenario of customer
service in all hotels belonging to these chains. Travel cor-
porations have largely monopolised the market and have
developed into powerful inter-sectoral production com-
plexes that include enterprises from various sectors of the
economy that serve the travel business, such as transport,
banking, insurance companies, and others. They also sell

ISSN Print 2786-5150
ISSN Online 2786-5169

tours through a wide network of tour operators and travel
agencies in different countries. The largest international
travel companies are based in the UK, USA, Germany and
Japan.

Global alliances are a very common practice in the
tourism sector. One example of such alliances is global
computer systems for booking a wide range of travel
goods and services — from air travel, rail travel or package
tours, to car rental, hotel reservations or tickets to a football
match or concert. The most well-known of these systems
are Amadeus and Galileo, which are also present in the
Ukrainian transport and travel services market.

Globalisation has also affected civil aviation. The
world’s leading airlines now prefer to form strategic alli-
ances with peer competitors in order to limit the market
opportunities of smaller carriers.

The manifestation of globalisation processes in tour-
ism is the implementation of joint projects that involve the
use of natural, cultural, historical, material and technical
resources of several countries. For example, the implemen-
tation of the ecotourism project “Mayan World” involves
almost all Central American countries [10].

Other indicators of the impact of globalisation on the
tourism industry include greater awareness of the desti-
nations and range of leisure activities, places and cultures
to visit around the world, and a reduction in poverty as
globalisation has contributed to increased demand for
goods and services and overall economic growth, but at
the same time, there is a widening gap between the richest
and poorest, which is a negative sign. Other negative con-
sequences are environmental problems, disease outbreaks
and epidemics in different parts of the world, and the threat
of terrorist attacks.

This issue can also be viewed from the opposite per-
spective, i.e., the impact of tourism itself on globalisation.
Tourism helps people learn about other cultures, as globali-
sation has a homogenising effect on cultures, as Western
values are spread through music, fashion, cinema and food,
making one culture indistinguishable from another. Tour-
ism also has an impact on the local, regional and global
economy, helping to create jobs among the population.

Many scientists have studied the relationship and
mutual influence of tourism and globalization. Taking into
account the work of scientists, as well as our own improve-
ments, we will summarize and present them in the form of
Figure 1.

Taking into account the highlighted interrelationships
and interdependencies between globalization and tour-
ism, we can present directions for the development of the
national tourism industry that would make it possible to
obtain the maximum positive effects from Ukraine’s par-
ticipation in globalization processes:

— development of tourist facilities, destinations that
would emphasize the uniqueness of Ukraine as a new tour-
ist brand, a country that defends its national interests in the
international political arena and opposes powerful states.
New tourist targets should demonstrate national traditions,
hospitality and Ukrainian flavour;

— considering the global trends of deindustrialization,
the closure of outdated industrial plants with non-ecological
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The Influence of Globalization on Tourism

* Unlimited access to information
contributes to the growth of demand for
tourist services, their diversification and
improvement of their quality, as well as a
greater awareness of destinations and the
range of leisure activities, sites, and cultures
to visit around the world

* Development and constant modernisation
of means of transport lead to global mobility
and ease of travel

* International competition contributes to
the improvement of service quality, the
spread of high standards of tourist services

* Demographic shifts due to globalization
greatly affect tourism as an industry. The
higher the employment rate and average
income index a country have, the higher the
number of travelers it produces.

* Terrorist attacks, political unrest, pandemic
COVID-2019 globally have disrupted tourism,
have changed how we travel, and how we
define safety of travel in a global setting

* With globalization many people are losing
their cultures uniqueness and adapting to
foreign traditions

* The gap between the richest and poorest
has expanded because of globalization. A
significant portion of the world’s population
is unable to participate in, or benefit from,
tourism.

*The high concentration in some tourism
sectors creates market power and the
potential for abuse by large MNCs, as a
result small local companies go bankrupt.

The Influence of Tourism on Globalization

* Tourism supported global peace by
allowing travellers to learn about other
cultures and meet people from other
nations, as well as offering benefits accrued
from international business. As a result,
humanity began to perceive and appreciate
its own diversity

* Tourism does offer the opportunity to
teach people about how to respect other
cultures

* Tourism impacts local, regional, and global
economies by creating new jobs, triggering a
multiplier effect from tourist spending

* Significant demand for tourist services
contributes to the development of countries
in which tourism is the main activity

* Deindustrialization of the economy and
the possibility of reorientation of industrial
facilities into tourist attractions

* The process of cultural commodification,
which refers to the drive toward putting a
monetary value on every aspect of culture.
This trend results in the degradation or
devaluing of cultural values and beliefs

* Exacerbation of environmental problems in
tourist hotspots

* The outflow of the larger share of tourist
revenues to offshore centers

* Tourism is also a major influence in how we
see and understand the world. Visitors
experience a place in a fragmented,
disconnected way, seeing only a portion of a
place.

Figure 1 — Relationship between globalization and tourism

Source: compiled by the authors based on [4-7]

production technologies (including Marteniv furnaces) and
their reorientation into new centres of tourism;

— in order to spread the awareness of humanity about
the terrible consequences of the military aggression of the
Russian Federation on the territory of Ukraine, it is expedi-
ent to create black tourism objects in the destroyed places
in order to accumulate funds for the restoration of Ukrain-
ian territories.
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Conclusions

Therefore, the impact of globalisation on international
tourism is constantly growing, which is associated with
the increasing contribution of international tourism to the
country’s economy, employment, and the rational use of
recreational resources. Globalisation and tourism are inex-
tricably linked and have a mutual influence on each other,
both positive and negative. Globalisation provides tourism
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businesses with new opportunities to develop and expand  with other businesses for joint development. Of course, it
their operations internationally. They can attract more cus-  should be noted that the international tourism business will
tomers from different countries and establish partnerships  continue to change, expand and transform.

10.
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